
June 19, 2020 

Bombay Stock Exchange Limited 

Phiroze Jeejeebhoy Towers 

Dalal Street 

Mumbai-400001 

Sir/Madam 

Sub: Newspaper Advertisement for transfer of Equity Shares to Investor Education 

and Protection Fund (IEPF) 

With reference to the above subject, we are hereby enclosing a copy of the newspaper 

advertisement published in ‘Business Standard’ (English) and ‘Ee Sanje’ (Kannada) for your 

information. 

The details of the shareholders whose shares are liable to be transferred to the IEPF 

Suspense Account have been uploaded on the website of the company at www.adorfon.com 

Request to kindly take the same on record. 

Thanking You 

Yours faithfully 

For ADOR FONTECH LIMITED 

Sanath Kumar D Rao 
Asst. Company Secretary 
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¸æíWÜÙÜãÃÜá
 Cí©®Ü EÐÝ¡íÍÜ WÜÄÐÜu&26, PÜ¯ÐÜu&19 w.Óæ.

WÜáÃÜáÊÝÃÜ
18 gã®…, 2020

ÓÜá©ª PÜ|g

 Êæã¨ÜÆ®æ ±Üâo©í¨Ü

bà¯ EñÜ³®Ü° Ÿ×ÐÝRÃÜ
®ÜÊÜá3⁄4 EñÜ³®Ü° ®ÜÊÜá3⁄4 A1⁄4ÊÜÞ®Ü GíŸ NãàÐÜÊÝPÜÂ¨æãí©Wæ 

Cí©¯í Ü̈ æ̈àÍÝ Ü̈ÂíñÜ BÃÜí»ÜÊÝXÃÜáÊÜ bà¯ EñÜ³®Ü° Ÿ×ÐÝRÃÜ 
g®Ýí¨æãàÆ®ÜPæR ÖÝÈÊÜâv… ®Üo&®Üq¿áÃÜá, ËË«Ü PæÒàñÜÅWÜÙÜ 
TÝÂñÜ®ÝÊÜáÃÜá, ÃÝgQà¿á ÊÜááSívÜÃÜá, E Ü̈ÂËáWÜÙÜá, AÓÜíTÝÂñÜ 
ÓÜíZ&ÓÜíÓæ§WÜÙÜá, QÅàvÝ±ÜoáWÜÙÜá ÓÜÖÜ Pæç hæãàwÔ Ü̈áª™, »ÝÄà 

æ̧íŸÆ ÊÜÂPÜ¤ÊÝX æ̈. C æ̈à ÊæàÙæ Pæàí Ü̈Å ÓÜPÝìÃÜ̈ Ü Ü̈ãÃÜ ÓÜí±ÜPÜì 
CÇÝTæ bà®ÝWæ ÊÜáñæã¤í Ü̈á ÍÝP… ¯àw æ̈. 4i ÊæáàÆªhæìWÝX 
¿ÞÊÜâ æ̈à PÝÃÜ|PÜãR bà®Ý Ü̈ E±ÜPÜÃÜ|WÜÙÜ®Üá° ŸÙÜÓÜ̈ Üíñæ Ü̈ãÃÜ 
ÓÜí±ÜPÜì ÓÜbÊÝÆ¿á (wJq) »ÝÃÜñ… ÓÜíaÝÃ… ̄ WÜÊÜá&¯¿áËáñÜ 
(¹GÓ…G®…GÇ…)PæR ÓÜ³ÐÜr ÓÜãaÜ®æ ¯àw æ̈.

4i ÊæáàÆªhæìWÝX bà¯ E±ÜPÜÃÜ|WÜÙÜ®Üá° ̧ æÙæÓÜáÊÜâ̈ Ü®Üá° ̄ ÈÉÔ Ü̈Ãæ 
¹àiíW…Wæ »ÝÄà ±ÜÅÊÜÞ| Ü̈ÈÉ ®ÜÐÜr EípÝWÜÈ Ü̈áª™, B ̈ æàÍÜ̈ Ü ̈ ÜãÃÜ 
ÓÜí±ÜPÜì ÊÜÆ¿áPæR PæãvÜÈ ±æoár ¹àÙÜÈ æ̈. D ÓÜíŸí«Ü Ü̈ãÃÜ 
ÓÜí±ÜPÜì CÇÝTæ ¹GÓ…G®…GÇ… ÊÜáñÜá¤ GíqG®…GÇ…Wæ ÓÜãaÜ®æ 
¯àw Ü̈áª™, Cí Ü̈á ̧ æÙÜWæYÀáí Ü̈Çæà bà®Ý E±ÜPÜÃÜ|WÜÙÜá ÓÜí±Üä|ì 
Ÿí¨… BXÊæ.ÃÝg«Ý¯ ¨æÖÜÈ, ÊÜááí¸æç, aæ®æ°$ç™, PæãàÆRñÝ¤™, 

æ̧íWÜÙÜãÃÜá  ÓæàÄ Ü̈íñæ A®æàPÜ ®ÜWÜÃÜWÜÙÜÈÉ Cí Ü̈á æ̧ÙÜWæYÀáí Ü̈Çæà 
®ÝWÜÄPÜÃÜá bà®Ý ̈ ègì®ÜÂPæR ÊÝÂ±ÜPÜ BPæãÅàÍÜ ÊÜÂPÜ¤±ÜwÔ bà®Ý «ÜÌg 
ÊÜáñÜá¤ EñÜ³®Ü°WÜÙÜ®Üá° ÓÜáoárÖÝQ £àÊÜÅ BPæãÅàÍÜ ÊÜÂPÜ¤±ÜwÔ¨ÝªÃæ.

A®æàPÜ ÓÜíZ&ÓÜíÓæ§WÜÙÜ ®æàñÜêñÜÌ¨ÜÈÉ g®ÜÃÜá Cí¨Üá bà®Ý 
EñÜ³®Ü°WÜÙÜá ÊÜáñÜá¤ AÈÉ®Ü PÜÙÜ±æ ÊÜÓÜá¤WÜÙÜ®Üá° ¹à©WæÓæ̈ Üá æ̧íQ ÖÝQ 
±ÜÅ£»Üo®æ ÊÜÂPÜ¤±ÜwÔ Ü̈ÃÜá. ®ÜÊÜ̈ æÖÜÈ, ÊÜáÖÝÃÝÐÜó™, ñÜËáÙÜá®ÝvÜá, 
±ÜÎcÊÜá ŸíWÝÙÜ, PæàÃÜÙÜ, Bí«ÜÅ ±ÜÅ æ̈àÍÜ, EñÜ¤ÃÜ ±ÜÅ æ̈àÍÜ, ±ÜíhÝ¸… 
ÓæàÄ Ü̈íñæ A®æàPÜ ÃÝgÂWÜÙÜÆãÉ bà¯ ËÃÜá Ü̈œ BÃÜí»ÜÊÝXÃÜáÊÜ aÜÙÜÊÜÚ 
g®Ýí æ̈ãàÆ®ÜÊÝX ÃÜã±ÜâWæãÙÜáÛ£¤̈ æ.

bà¯ EñÜ³®Ü° BÊÜá©Wæ  PæãPæR™: bà¯ Óæç¯PÜÃÜ ×íÓÝPÜêñÜÂ Ü̈ ËÃÜá Ü̈œ 
E©ªÊæá¨ÝÃÜÃÜá £àÊÜÅ BPæãÅàÍÜ ÊÜÂPÜ¤±ÜwÔ Ü̈áª™, ¹àiíW…Wæ »ÝÄà 
B¦ìPÜ ®ÜÐÜr EíoáÊÜÞvÜÆá æ̈ãvÜx PÝ¿áìñÜíñÜÅ ÃÜã²Ô¨ÝªÃæ.

AUÆ »ÝÃÜñÜ E©ªÊæá¨ÝÃÜÃÜ ÓÜíZÊÜâ Cí Ü̈á æ̧ÙÜWæY  ËË«Ü 
PæÒàñÜÅWÜÙÜ ÓæÆ¹ÅqWÜÙÜá ÊÜáñÜá¤ E©ªÊæá¨ÝÃÜÄWæ PÜÃæ ¯àw ÓÜÌ æ̈àÎ 
ÊÜÓÜá¤WÜÚWæ Eñæ¤àg®Ü, bà¯ EñÜ³®Ü°WÜÚWæ Ÿ×ÐÝRÃÜ ÖÝPÜÆá ÊÜá®ÜË 
ÊÜÞw æ̈.  PæÆÊæà £íWÜÙæãÙÜWæ Jí Ü̈á ÆPÜÒ Pæãàq ÃÜã. ÊæãñÜ¤̈ Ü bà¯ 
EñÜ³®Ü°WÜÙÜ BÊÜá Ü̈á ñÜvæ WÜáÄÁãí©Wæ ®ÜÊÜá3⁄4 EñÜ³®Ü°&®ÜÊÜá3⁄4 A1⁄4¿Þ®Ü 
Bí¨æãàÆ®Ü BÃÜí»ÜÊÝX¨æ. ¸ÝÈÊÜâv… ÓæÆ¹ÅqWÜÙÜá, QÅàvÝ 
PæÒàñÜÅ Ü̈ ©WÜYgÃÜá ÊÜáñÜá¤ E Ü̈ÂËáWÜÙÜá C Ü̈PæR æ̧íŸÆ ¯àvÜáÊÜíñæ 
ÓÜíZÊÜâ PæãàÄ æ̈. C Ü̈PæR ÓÜ³í©ÔÃÜáÊÜ ËË«Ü PæÒàñÜÅWÜÙÜ WÜ|ÂÄí Ü̈ 

æ̧ÙÜWæYÀáí Ü̈Çæà »ÝÄà æ̧íŸÆ Ü̈ ÊÜáÖÝ±ÜäÃÜ ÖÜÄ Ü̈áŸí© æ̈. 
AUÆ »ÝÃÜñÜ E©ªÊæá¨ÝÃÜÃÜ ÓÜíZ Ü̈ÈÉ 7 PæãàqWÜã ÖæaÜác 

ÊÜáí© ÓÜ̈ ÜÓÜÂÄ Ü̈áª™, bà®Ý EñÜ³®Ü°WÜÙÜ®Üá° ÊÜáãÇæWÜáí±Üâ ÊÜÞvÜÆá 
¯«ÜìÄÔ¨ÝªÃæ. 

ÊÜáí£Å&ÊÜáÖæãà Ü̈¿áÃÜ PÜÃæ: ÓÜ̈ Ý Jí©ÇæãÉí Ü̈á PÝÂñæ ñæWæ¿ááñÜ¤ 
»ÝÃÜñÜPæR ±Ü̈ æà ±Ü̈ æà QÃÜáPÜáÙÜ ̄ àvÜá£¤ÃÜáÊÜ bà®ÝWæ ñÜPÜR ±ÝsÜ PÜÈÓÜÆá
Pæàí Ü̈Å ÓÜPÝìÃÜ PÝ¿áìñÜíñÜÅ ÃÜã²ÓÜáÊÜ ÓÜí Ü̈»Üì Ü̈ÇæÉà Pæàí Ü̈Å
ÓÜbÊÜÃÜá ÓÜÖÜ bà¯ EñÜ³®Ü°WÜÙÜ®Üá° Ÿ×ÐÜRÄÓÜÆá ÓÜÌ̈ æàÎ ÊÜÓÜá¤WÜÚWæ
B¨ÜÂñæ ¯àvÜÆá PÜÃæ ¯àw¨ÝªÃæ. D PÜáÄñÜá qÌp… ÊÜÞwÃÜáÊÜ
Pæàí Ü̈Å ÓÜbÊÜ ÃÝÊÜå…ËÇÝÓ… ±ÝÓÝÌ®…, ®ÝÊÜâ »ÝÃÜ£à¿áÃÜá. ®ÜÊÜá3⁄4
EñÜ³®Ü°WÜÙÜ®æ°à ®ÝÊæÆÉÃÜã ŸÙÜÓÜ̧ æàPÜá. C®Üá° ÊÜááí æ̈ bà¯ ÊÜÓÜá¤WÜÙÜ®Üá°
ÊÜáãÇæWÜáí±Üâ ÊÜÞvÜ̧ æàPÜá Gí Ü̈á PÜÃæ ̄ àw¨ÝªÃæ. ÊÜáÖÝÃÝÐÜó ÓÜPÝìÃÜ
D ×í æ̈ bà®Ý Ü̈ PÜí±ǣ Áãí©Wæ  ®ÝÆáR ÓÝËÃÜ Pæãàq ÃÜã.
ÊæãñÜ¤̈ Ü Áãàg®æWæ JvÜíŸwPæ ÊÜÞwPæãíw Ü̈áª™, D J±Ü³í Ü̈ÊÜ®Üá°
PÜãvÜÇæà ÃÜ̈ ÜáªWæãÚÔ bà®ÝWæ ¹Ô ÊÜááqrÓÜáÊÜíñæ ÎÊÜÓæà®æ, PÝíWæÅÓ…
ÊÜáñÜá¤ G®…Ô² ÓÜbÊÜÃÜá ÊÜááSÂÊÜáí£Å E¨ÜœÊ… sÝPæÅ¿á®Üá°
JñÝ¤ÀáÔ¨ÝªÃæ. DWÝWÜÇæà PæãÃæã®Ý ÊæçÃÜÓ…A®Üá° Cwà ËÍÜÌPæRà
ÖÜíbÃÜáÊÜ bà®Ý ËÃÜá Ü̈œ DWÝWÜÇæà AÊæáÄPÜ, ´ÝÅ®…Õ™, CíWæÉív…,
gÊÜáì¯ ÊÜáñÜá¤ g±Ý®… £àÊÜÅ BPæãÅàÍÜ ÊÜÂPÜ¤±ÜwÔ Ü̈áª™, B ̈ æàÍÜ©í Ü̈
ñÜÊÜá3⁄4 PÜí±ǣ WÜÙÜ®Üá° ×í Ü̈PæR PÜÃæÔPæãíwÊæ. DWÜ bà®Ý ËÃÜá Ü̈œ »ÝÃÜñÜ

æ̈ãvÜx ÊÜáor̈ ÜÈÉ B¦ìPÜ ÓÜÊÜáÃÜ ÓÝÄÃÜáÊÜâ Ü̈á ÓÜÊÝì—PÝÄ¿áíñæ
ÊæáÃæ¿áá£¤ÃÜáÊÜ bà¯ A«ÜÂPÜÒ XÕ iíW…²íW… PÜíWÝÇÝX¨ÝªÃæ.

JpÝrÃæ ÊÜááíŸÃÜáÊÜ ©®ÜWÜÙÜÈÉ PÜáñÜí£Å bà®Ý »ÝÄà ±ÜÅÊÜÞ| Ü̈ 
B¦ìPÜ ®ÜÐÜr A®Üá»ÜËÓÜÈ Ü̈áª™, AÈÉ®Ü E Ü̈ÂÊÜáPæR ŸÆÊÝ Ü̈ PæãvÜÈ
±æoár ¹àÙÜÈ æ̈.

ÃÜ±Üâ¨ÝÃÜ ÃÝÐÜóÊÝX »ÝÃÜñÜ
 A Ü̈ÃÜíñæ BÊÜá©®ÜÆãÉ GÃÜvÜ®æ ÓÝ§®Ü̈ ÜÈÉÃÜáÊÜâ Ü̈á Ë±Ü¿ÞìÓÜ.  

ÓÝÌÊÜÆí¹ »ÝÃÜñ… Áãàg®æ¿áw DWÜ ̈ æàÍÜ ̈ ÜÈÉ ÖæãÓÜ Ÿ Ü̈ÇÝÊÜOæ 
¯ÄàQÒÓÜÇÝX æ̈.  æ̈àÍÜ̈ ÜÈÉ S¯g ÓÜí±Üñæ¤à C Ü̈áª A Ü̈®Üá° ÓÜ̈ ÜºÙÜPæ 
ÊÜÞwPæãÙÜáÛÊÜ AWÜñÜÂñæ C æ̈ Gí Ü̈á ÖæàÚ¨ÝªÃæ.

WÜ~WÝÄPæ¿á gñæWæ ±ÜÄÓÜÃÜ ÓÜíÃÜPÜÒOæ¿áñÜ¤ PÜãvÜ JñÜá¤ 
¯àvÜ̧ æàPÝX æ̈. 17 iÇæÉWÜÙÜÈÉ ÖæàÃÜÙÜÊÝ Ü̈ PÜÈÉ̈ ÜªÆá , AÊÜáãÆÂ 
¯PæÒà±ÜWÜÚ Ü̈áª AÊÜâWÜÙÜ®Üá° ÊæçhÝn̄ PÜÊÝX ñÜíñÜÅhÝn®Ü̈ Ü ÊÜáãÆPÜ ñæWæ̈ Üá 
A Ü̈Äí Ü̈ ŸÃÜáÊÜ ÖÜ|ÊÜ®Üá° ŸvÜÊÜÃÜ PÜÇÝÂ|PæR E±ÜÁãàXÓÜáÊÜ 
ÊÜáÖÝñÝÌPÝíPæÒ C æ̈ Gí Ü̈á ÖæàÚ Ü̈ÃÜá.

WÝÅËáà| ±ÜÅ¨æàÍÜ¨Ü B¦ìPÜñæ¿á®Üá° ÖæbcÓÜáÊÜ gñæWæ 
E æ̈ãÂàWÝÊÜPÝÍÜÊÜ®Üá° PÜãvÜ PÜÈ³ÓÜÇÝWÜáñÜ¤̈ æ Gí Ü̈á ÖæàÚ Ü̈ÃÜá.

C æ̈à ÊæàÙæ ®æÃæ¿á bà®Ý æ̈àÍÜÊÜ®Üá° ÖæÓÜÄÓÜ̈ æÁáà AÈÉí Ü̈ 

BÊÜá¨ÝWÜáÊÜ PæÆÊÜâ ÊÜÓÜá¤WÜÙÜ®Üá° ñÜÂiÓÜáÊÜ PÜÃæ¿á®Üá° ±ÜÅ«Ý¯ 
¯àw Ü̈áª bà®ÝWæ Êæã Ü̈Æ ÍÝP… ¯àvÜáÊÜ ±ÜÅQÅÁá C¨ÝX æ̈ Gí Ü̈á 
ÖæàÙÜÇÝWÜá£¤̈ æ. æ̈àÎà¿áÊÝX DWÜ G®…95 ÊÜÞÓ…RWÜÙÜá , ²²C 
Qp…WÜÙÜá, ÊæíqÇæàoÃ…WÜÙÜ®Üá° ÖæaÝcX EñÝ³̈ Ü®æ ÊÜÞvÜÇÝWÜá£¤̈ æ. 
C Ü̈á JÙæÛ¿á æ̧ÙÜÊÜ~Wæ Gí Ü̈á ÖæàÚ Ü̈ÃÜá.

PÜÈÉ̈ ÜªÆá , WÜ~ ̄ PæÒà±ÜWÜÙÜ®Üá° TÝÓÜXàPÜÃÜ|WæãÚÓÜáÊÜ ÊÜáÖÜñÝÌPÝíQÒ 
Áãàg®æWæ ËwÁãà PÝ®Ü–Ãæ®…Õ ÊÜáãÆPÜ aÝÆ®æ ¯àw Ü̈ ±ÜÅ«Ý¯ 
Êæãà© PÜÈÉ̈ ÜªÆ®Üá° A¯ÆÊÝX ±ÜÄÊÜ£ìÓÜáÊÜ ÊÜáÖÜñÝÌPÝíQÒ Áãàg®æ 
C®Üá° 10 ÊÜÐÜìWÜÙÜÈÉ hÝÄWæ ŸÃÜÈ æ̈ Gí Ü̈ÃÜá.

2030ÃÜ ÊæàÙæWæ 10 ¨ÜÍÜÆPÜÒ o®… PÜÈÉ¨ÜªÆÉ®Üá° A¯ÆÊÝX 
±ÜÄÊÜ£ìÓÜáÊÜ WÜáÄ Öæãí Ü̈ÇÝX æ̈. C Ü̈PæR 30 ÓÝËÃÜ Pæãàq ÃÜã. 
ÊæaÜcÊÝWÜÈ æ̈ Gí Ü̈á ÖæàÚ Ü̈ÃÜá. »ÝÃÜñÜÊÜâ DWÜ ®ÝÆR®æ ŸêÖÜñ… 
PÜÈÉ̈ ÜªÆá ÃǗ Üâ¤ ÃÝÐÜóÊÝX æ̈. C Ü̈®Üá° AWÜÅ ÓÝ§®ÜPæR HÄÓÜÆá Pæàí Ü̈Å 
ÓÜPÝìÃÜ ÓÜíPÜÆ³ ÊÜÞw æ̈. PÜÈÉ̈ ÜªÆá ÊÜáñÜá¤ WÜ~ PæÒàñÜÅWÜÙÜÈÉ »ÝÃÜñÜÊÜâ 
®Üí.1 ÓÝ§®ÜPæR HÃÜ̧ æàPÜá GíŸá Ü̈á »ÝÃÜ£à¿áÃÜ Ÿ¿áPæ¿áã BX æ̈ 
Gí Ü̈á Êæãà© ÖæàÚ Ü̈ÃÜá. PæãÃæã®Ý ²vÜáX®Ü ®ÜvÜáÊæ¿áã ̈ æàÍÜ̈ ÜÈÉ 
B¦ìPÜñæ ±Üâq æ̈àÙÜá£¤̈ æ. D ÊÜÐÜì AñÜÂ—PÜ ±ÜÅÊÜÞ| Ü̈ÈÉ Wæãà— 
EñÝ³©ÔÃÜáÊÜâ Ü̈á C Ü̈PæR ÓÝQÒ¿ÞX æ̈ Gí Ü̈á Êæãà© ÖæàÚ Ü̈ÃÜá.

PæãÃæã®Ý ËÃÜá Ü̈œ ®ÝÊÜâ ¯ÃÜíñÜÃÜ ÖæãàÃÝo ®ÜvæÓÜá£¤̈ æªàÊæ. D 
¿áá Ü̈œ̈ ÜÈÉ ®ÝÊÜâ Wæ̈ æªà WæÆáÉñæ¤àÊæ Gí Ü̈á ±Üâ®ÜÃÜáaÜcÄÔ Ü̈ Êæãà© 
»ÝÃÜñÜÊÜâ ÓÜí±Üä|ì ÓÝÌÊÜÆíŸ®æ æ̈àÍÜÊÝWÜáÊÜ PÝÆ Ü̈ãÃÜËÆÉ
Gí Ü̈á BñÜ3⁄4ËÍÝÌÓÜ©í Ü̈ ®Üáw Ü̈ÃÜá.

Pæç hæãàwÔ
ÃÝgÂÓÜPÝìÃÜ PæãÃæã®Ý ¯¿áí£ÅÓÜÆá ÓÝPÜÐÜár ñÜÌÄñÜÊÝ¨Ü 

PÜÅÊÜáWÜÙÜ®Üá° PæçWæãíw æ̈. PæàÊÜÆ ÓÜPÝìÃÜ©í Ü̈ ÊÜÞñÜÅ C Ü̈á ÓÝ«ÜÂËÆÉ™. 
®ÜÊÜá3⁄4 gñæ ÓÝÊÜìg¯PÜÃÜá Pæç hæãàwÔ Ü̈Ãæ C Ü̈®Üá° ñÜÖÜŸ©Wæ ñÜÃÜÆá 
ÓÝ«ÜÂÊÝWÜáñÜ¤̈ æ Gí Ü̈á ÖæàÚ Ü̈ÃÜá.

PÜ®ÝìoPÜ̈ ÜÈÉ PæãÃæã®Ý ̄ ¿áíñÜÅ|PæR ñæWæ̈ ÜáPæãíwÃÜáÊÜ PÜÅÊÜáWÜÙÜ 
ŸWæY ±ÜÅ«Ý¯ ®ÜÃæàí Ü̈Å Êæãà© AÊÜÃÜá ÊæáaÜácWæ ÊÜÂPÜ¤±ÜwÔ¨ÝªÃæ.

ÊæíqÇæàoÃ… ŸÙÜPæ, G®…95 ÊÜÞÓ…R™, ÓÝÊÜÞiPÜ AíñÜÃÜ, ÓÜíaÝÄ 
µàÊÜÃ… QÉ¯P… BÃÜí»Ü, ±ÜÅ£ÁãŸºÃÜã ÊÜÞÓ…R «ÜÄÓÜá£¤ÃÜáÊÜâ Ü̈á 
ÓæàÄ Ü̈íñæ ÖÜÆÊÜâ PÜÅÊÜáWÜÙÜ ŸWæY ±ÜÅÍÜíÔÔ¨ÝªÃæ Gí Ü̈ÃÜá.

ÃÝgÂ Ü̈ÈÉ PæãÃæã®Ý Gí æ̈ãà ¯¿áíñÜÅ|PæR ŸÃÜá£¤ñÜá¤. B Ü̈Ãæ, 
PæÆÊÜâ PÝÃÜ|WÜÚí Ü̈ ÓæãàíQ®Ü ±ÜÅÊÜÞ| ÖæaÝcXÃÜŸÖÜá Ü̈á. C Ü̈PæR 
ÓÝÊÜìg¯PÜÃÜá BñÜíPÜWæãÙÜáÛÊÜ AWÜñÜÂËÆÉ™. ÓÜPÝìÃÜ GÆÉ Äà£¿á 
ÊÜáá®æ°aÜcÄPæ PÜÅÊÜáWÜÙÜ®Üá° PæçWæãíw æ̈ Gí Ü̈á ÖæàÚ Ü̈ÃÜá.

ËÍÜÌ BÃæãàWÜÂ ÓÜíÓæ§ PÜãvÜ ÊÜÞÓ…R «ÜÄÓÜáÊÜâ Ü̈Äí Ü̈  PæãÃæã®Ý 
ÓæãàíPÜá ÖÜŸáºÊÜâ Ü̈®Üá° ñÜvæWÜorŸÖÜá Ü̈á Gí Ü̈á ÖæàÚ æ̈. ×àWÝX 
±ÜÅ£ÁãŸºÃÜã PÜvÝx¿áÊÝX ÊÜÞÓ…R «ÜÄÓÜáÊÜâ Ü̈ÃÜ gñæWæ ÓÝÊÜÞiPÜ 
AíñÜÃÜ PÝ±ÝwPæãívÜá ¯ÊÜá3⁄4 ®æÃæÖæãÃæ¿áÊÜÄWÜã C¨ÜÃÜ ŸWæY 
ÊÜá®ÜÊÜÄPæ ÊÜÞw Gí Ü̈á ÔGí ÊÜá®ÜË ÊÜÞw Ü̈ÃÜá.

¯ÊÜá3⁄4®Üã° ÓæàÄ CñÜÃÜÃÜ®Üã° ÃÜPÜÒOæ ÊÜÞvÜáÊÜâ Ü̈á ±ÜÅ£ÁãŸºÃÜ 
PÜñÜìÊÜÂ™. ̄ ÊÜá3⁄4 ÊÜá®æ, PÜaæàÄ, ÓÜáñÜ¤ÊÜááñÜ¤È®Ü ±ÜÄÓÜÃÜÊÜ®Üá° ÓÜÌaÜfñæÀáí Ü̈ 
CoárPæãÙÜÛ̧ æàPÜá. C Ü̈Äí Ü̈ ÊÜÞñÜÅ ÓæãàíPÜá ÖÜŸáºÊÜâ Ü̈®Üá° ñÜvæWÜorÆá 
ÓÝ«ÜÂÊÝWÜáñÜ¤̈ æ.  ÓÝÊÜÞiPÜ hÝWÜê£ CÆÉ© Ü̈ªÃæ ÓÜPÝìÃÜ̈ Ü ¿ÞÊÜ 
PæÆÓÜWÜÙÜã ¿áÍÜÔÌ¿ÞWÜáÊÜâ©ÆÉ Gí Ü̈á A1⁄4±ÝÅ¿á±ÜorÃÜá.

PæãÃæã®Ý ¯¿áí£ÅÓÜÆá Êæç¨ÜÂÃÜá, ®ÜÓ…ì, BÍÝ 
PÝ¿áìPÜñæì¿áÃÜá ÓæàÄ Ü̈íñæ ÖÜÆÊÝÃÜá ÔŸºí©WÜÙÜá ÖÜWÜÆá&ÃÝ£Å 
G®Ü° æ̈ PÜæÆÓÜ ÊÜÞw¨ÝªÃæ. AÊÜÃÜ ÓæàÊæWæ ®Ý®Üá bÃÜMá~¿ÞX æ̈ªà®æ.  
C Ü̈PÝRX ®ÜÊÜá3⁄4 ÓÜPÝìÃÜ ËÍæàÐÜÊÝX AÊÜÃÜ®Üá° A1⁄4®Üí©ÓÜáÊÜâ¨ÝX 
£ÚÔ Ü̈ÃÜá. Cí Ü̈á ÓÝíPæà£PÜÊÝX ÃÝhÝÂ Ü̈ÂíñÜ ÊÜÞÓ…R ©®ÝaÜÃÜOæ 
ÊÜÞvÜá£¤̈ æªàÊæ. C Ü̈á ±ÜÅ£ÁãŸºÃÜÆãÉ g®ÜhÝWÜê£ ÊÜáãvÜ̧ æàPæíŸ 
ÓÜ̈ Üá æ̈ªàÍÜ©í Ü̈ BaÜÃÜOæ ÊÜÞvÜÇÝWÜá£¤̈ æ.  ×àWæ GÆÉ PÜvæ hÝWÜê£ 
A1⁄4¿Þ®Ü ÖÜËá3⁄4PæãÙÜÛ̧ æàPÝ Ü̈ AWÜñÜÂË æ̈ Gí Ü̈á  ÔGí ÖæàÚ Ü̈ÃÜá.

C æ̈à ÓÜí Ü̈»Üì Ü̈ÈÉ ÓÝÊÜìg¯PÜÄWæ EbñÜÊÝX 10 ÆPÜÒ  ÊÜÞÓ…R 
ËñÜÃÜOæ ÊÜÞw Ü̈ BÃ…Pæ oÅÓ…rWæ ÔGí A1⁄4®Üí Ü̈®æ ÓÜÈÉÔ Ü̈ÃÜá.

C Ü̈PÜãR ÊÜáá®Ü° æ̧ÙÜWæY Ë«Ý®ÜÓè«Ü̈ Ü vÝ.¹.BÃ….Aí æ̧àvÜRÃ… 
±ÜÅ£Êæá ŸÚÀáí¨Ü PÜŸº®…±ÝP…ìÊÜÃæWæ PÝÆ°wWæ hÝ¥Ý 
®ÜvæÓÜÇÝÀáñÜá.  D ÊæàÙæ »ÝÃÜñÜ̈ Ü ¯ÊÜêñÜ¤ QÅPæp… BoWÝÃÜ A¯Ç… 
PÜáí æ̧Û™, ±ÜÊÜÃ… ÓÝrÃ… ±Üâ¯ñ… ÃÝh…PÜáÊÜÞÃ…, ®Üq ÃÝX~ ©ÌÊæà©, 
E±ÜÊÜááSÂÊÜáí£ÅWÜÙÝ¨Ü WæãàËí¨Ü PÝÃÜhæãàÙÜ, vÝ.AÍÜÌñÜ§ 
®ÝÃÝ¿áO…, ÓÜbÊÜÃÝ¨Ü BÃ….AÍæãàP…, vÝ.Pæ.ÓÜá«ÝPÜÃ…, 
Ô.q.ÃÜË, GÓ….q.ÓæãàÊÜáÍæàSÃ…, ÓÜíÓÜ̈ ÜÃÝ Ü̈ ².Ô.ÊæãàÖÜ®…, 
ñæàgÔÌ ÓÜã¿áì ÓæàÄ¨Üíñæ ÓÜíÓÜ¨ÜÃÜá, ÍÝÓÜPÜÃÜá, ¹¹Gí² 
ÓÜ¨ÜÓÜÂÃÜá, ±æäÈàÓ… A—PÝÄWÜÙÜá, ËË«Ü CÇÝTæ¿á ÔŸºí© 
±ÝÇæãYíw Ü̈ªÃÜá. 

¿ááÊÜPÜÄWæ B Ü̈Âñæ
ÓÜá©ªWÝÃÜÃæãí©Wæ ÊÜÞñÜ®Ýw Ü̈ AÊÜÃÜá,  GÃÜvÜã ÓÝ§®ÜWÜÚWæ 

±ÜPÜÒ Ü̈ ÊÜ£Àáí Ü̈ 200PÜãR ÖæaÜác BPÝíQÒWÜÚ Ü̈ªÃÜá. ®ÝÊÜâ aÜaæì 
ÊÜÞw ÊÜáãÃÝ°ÆáR ÓÜÊÜáá¨Ý¿áWÜÙÜ®Üá° ±ÜÄWÜ~Ô æ̈ªÊÜâ. JŸº ×Ä¿á 
®Ý¿áPÜÄWæ ±ÜPÜÒ qPæp… ¯àw æ̈ Gí Ü̈ÃÜá.

®ÜÊÜá3⁄4 ÓÜÆÖæ ±ÜÄWÜ~Ô ÖæçPÜÊÜÞív… BÁáR ÊÜÞw æ̈. ÖÜÄ±ÜÅÓÝ¨… 
®Ü®ÜXíñÜ ×Ä¿áÃÜá. EñÜ¤ÊÜá A»ÜÂ¦ì¿á®Üá° BÁáR ÊÜÞw¨æ. 
ÊÜááí©®Ü Ë«Ý®ÜÓÜ»æ aÜá®ÝÊÜOæ¿áÈÉ ¿ááÊÜ ÊÜááSWÜÚWæ AÊÜPÝÍÜ 
¯àvÜáñæ¤àÊæ Gí Ü̈á £ÚÔ Ü̈ÃÜá. 

A±Ü³Ã… ÖèÓ… AíñÜ ×Ä¿áÃÜ®Üá° BÁáR ÊÜÞvÜÇÝX æ̈. ÊÜááí©®Ü 
©®ÜWÜÙÜÈÉ ¿ááÊÜPÜÄWæ AÊÜPÝÍÜ ÔWÜÈ æ̈ Gí Ü̈á ÖæàÚ Ü̈ÃÜá. 

Ë±ÜPÜÒ ®Ý¿áPÜ Ô Ü̈ªÃÝÊÜá¿áÂ ÊÜÞñÜ®Ýw, ÊæáàÆ3⁄4®æWæ ÓÜáÊÜÞÃÜá 
200PÜãR ÖæaÜác AiìWÜÙÜá Ÿí© Ü̈ªÊÜâ. GÆÉÊÜ®Üã° ÖæçPÜÊÜÞív…Wæ 
PÜÙÜá×Ô æ̈ªÊÜâ. ÖæçPÜÊÜÞív… Aí£ÊÜáÊÝX CŸºÃÜ®Üá° BÁáR ÊÜÞw æ̈. 
®ÜiàÃ… AÖÜÊÜá3⁄4 …, ÖÜÄ±ÜÅÓÝ¨… JÊÜá3⁄4ñÜ̈ Ü A»ÜÂ¦ìWÜÙÝX¨ÝªÃæ. 
AÊÜÄWæ ®Ý®Üá A1⁄4®Üí Ü̈®æ ÓÜÈÉÓÜáñæ¤à®æ Gí Ü̈á £ÚÔ Ü̈ÃÜá. 

®ÝÊÜá±ÜñÜÅ
±ÜÄÐÜñ…®Ü HÙÜá ÓÝ§®ÜWÜÚWæ ¹hæ²Àáí Ü̈ ®ÝÆÌÃÜá, PÝíWæÅÓ…¯í Ü̈ 

CŸºÃÜá ÖÝWÜã hæwGÓ…¯í Ü̈ JŸºÃÜá ÓÜ³—ìÔÃÜáÊÜâ̈ ÜÄí Ü̈ AËÃæãà«Ü 
BÁáR¿ÞWÜáÊÜ ÓÝ«ÜÂñæWÜÙæà ÖæaÝcXÊæ. 

BvÜÚñÝÃÜãyÜ ¹hæ²Àáí Ü̈ ÊÜÞi ÓÜbÊÜÃÝ Ü̈ Gíq¹ ®ÝWÜÃÝh…
, BÃ….ÍÜíPÜÃ…, ÓÜá¯Ç… ÊÜÇÝÂ±ÜâÃæ, ±ÜÅñÝ±… ÔíÖÜ ®Ý¿áP…, ËÃæãà«Ü 
±ÜPÜÒWÜÙÝ Ü̈ PÝíWæÅÓ…¯í Ü̈ ¹.Pæ.ÖÜÄ±ÜÅÓÝ¨…, ®ÜiàÃ…  BÖÜÊÜá3⁄4 … 
ÖÝWÜã hæwGÓ…¯í Ü̈ CíaÜÃÜ WæãàËí Ü̈ÃÝgá AÊÜÃÜáWÜÙÜá ñÜÊÜá3⁄4 
EÊæáà Ü̈áÊÝÄPæ¿á®Üá° Cí Ü̈á ÓÜÈÉÔ Ü̈ÃÜá.

ÊÜáãÃÜá ±ÜPÜÒWÜÙÜ A»ÜÂ¦ìWÜÙÜá ±ÜÅñæÂàPÜÊÝX ñÜÊÜá3⁄4 ñÜÊÜá3⁄4 ®Ý¿áPÜÃÜ 
gñæ  Ë«Ý®ÜÓè«ÜPæR BWÜËáÔ ÃÝgÂÓÜ»æ aÜá®ÝÊÜOÝ A—PÝÄ¿áã 
BXÃÜáÊÜ Ë«Ý®ÜÓÜ»Ý  PÝ¿áì Ü̈Îì Gí.Pæ.ËÍÝÇÝü AÊÜÄWæ ñÜÊÜá3⁄4 
®ÝÊÜá±ÜñÜÅ ÓÜÈÉÔ Ü̈ÃÜá.

¹hæ² ÃÝhÝÂ«ÜÂPÜÒ ®ÜÚà®… PÜáÊÜÞÃ… PÜqàÇ…,   ÓÜbÊÜÃÜá 
ÖÝWÜã ±ÜPÜÒ¨Ü ÊÜááSívÜÃÜá ¹hæ² A»ÜÂ¦ìWÜÙÜá ®ÝÊÜá±ÜñÜÅ 
ÓÜÈÉÓÜáÊÝWÜ  ÖÝgÄ¨ÜªÃÜá. PÝíWæÅÓ… A»ÜÂ¦ìWÜÙÜá ®ÝÊÜá±ÜñÜÅ 
ÓÜÈÉÓÜáÊÜ ÓÜí¨Ü»Üì¨ÜÈÉ Pæ²ÔÔ A«ÜÂPÜÒ w.Pæ.ÎÊÜPÜáÊÜÞÃ…, 
Ë«Ý®ÜÓÜ»æ¿á ±ÜÅ£±ÜPÜÒ̈ Ü ®Ý¿áPÜ Ô Ü̈ªÃÝÊÜá¿áÂ, ÊÜÞi ÓÜbÊÜÃÝ Ü̈ 
ÃÝÊÜáÈíWÝÃæwx™, ©®æàÍ… WÜáívÜãÃÝÊ… ÓæàÄ Ü̈íñæ PÝíWæÅÓ…®Ü ÖÜÆÊÜâ 
®Ý¿áPÜÃÜá E±ÜÔ§ñÜÄ Ü̈ªÃÜá.

hæwGÓ… A»ÜÂ¦ì CíaÜÃÜ WæãàËí Ü̈ÃÝgá ®ÝÊÜá±ÜñÜÅ ÓÜÈÉÓÜáÊÜ 
ÓÜí Ü̈»Üì Ü̈ÈÉ ÊÜÞi ÊÜááSÂÊÜáí£Å Öæa….w.PÜáÊÜÞÃÜÓÝÌËá, hæwGÓ… 
ÃÝhÝÂ«ÜÂPÜÒ Öæa….Pæ.PÜáÊÜÞÃÜÓÝÌËá, ÊÜÞi ÓÜbÊÜÃÝ Ü̈ ŸÓÜÊÜÃÝg 
ÖæãÃÜqr™, Ÿívæ±Ü³ PÝÍÜí±ÜäÃ…, ÊæíPÜoÃÝÊ… ®ÝvÜWèvÜ ÓæàÄ Ü̈íñæ 
ÖÜÆÊÜâ ®Ý¿áPÜÃÜá  ÓÝ¥… ̄ àw Ü̈ÃÜá. AÆÉ̈ æ, ±ÜPæÒàñÜÃÜ A»ÜÂ¦ì¿ÞX 
GvÜÊÜ®ÜÖÜÚÛ ²Ô PÜêÐæ¡àWèvÜ PÜãvÜ Cí Ü̈á ®ÝÊÜá±ÜñÜÅ ÓÜÈÉÔ¨ÝªÃæ.

ÃÝgÂÓÜ»Ý aÜá®ÝÊÜOæ¿áíñæ ±ÜÄÐÜñ… aÜá®ÝÊÜOæ¿áÆãÉ GÆÉ 
A»ÜÂ¦ìWÜÙÜá AËÃæãà«ÜÊÝX  BÁáR¿ÞWÜáÊÜ ÓÝ«ÜÂñæ ÖæaÝcX æ̈.

®ÝÊÜá±ÜñÜÅ ÓÜÈÉPæWÜã ÊÜáá®Ü° PÝíWæÅÓ… ÖÝWÜã ¹hæ² A»ÜÂ¦ìWÜÙÜá 
ñÜÊÜá3⁄4 ±ÜPÜÒ̈ Ü PÜaæàÄWæ ñæÃÜÚ  ¹ ´ÝÃÜí ±Üvæ̈ ÜÃÜá. ÊÜáÇæÉàÍÜÌÃÜí®ÜÈÉÃÜáÊÜ 
¹hæ² PÜaæàÄWæ æ̧ÙÜWæY ®ÝÆÌÃÜá  A»ÜÂ¦ìWÜÙÜá BWÜËáÔ ¹ ±ÝÃÜí 
±Üvæ¨ÜáPæãívÜÃÜá. Gíq¹ ®ÝWÜÃÝh…, BÃ….ÍÜíPÜÃ…, ÓÜá¯Ç… 
ÊÜÇÝÂ±ÜâÃæ, ±ÜÅñÝ±… ÔíÖÜ ®Ý¿áP…, AÊÜÃÜáWÜÚWæ ¹hæ² ÃÝgÂ 
ZoPÜ¨Ü A«ÜÂPÜÒ ®ÜÚà®… PÜáÊÜÞÃ… PÜqàÆá A»ÜÂ¦ìWÜÚWæ ¹ 
±ÝÃÜí ËñÜÄÔ ÍÜá»Ü ÖÝÃæçÔ Ü̈ÃÜá. QÌà®…Õ ÃÜÓæ¤¿áÈÉÃÜáÊÜ PÝíWæÅÓ… 
PÜaæàÄWæ BWÜËáÔ Ü̈ ¹.Pæ.ÖÜÄ±ÜÅÓÝ¨… ÖÝWÜã ®ÜiàÃ… BÖÜÊÜá3⁄4 …Wæ 
Pæ²ÔÔ A«ÜÂPÜÒ w.Pæ.ÎÊÜPÜáÊÜÞÃ…, ÍÝÓÜPÝíWÜ ±ÜPÜÒ¨Ü ®Ý¿áPÜ 
Ô Ü̈ªÃÝÊÜá¿áÂ ¹ ±ÝÃÜí ËñÜÃÜOæ ÊÜÞw Ü̈ÃÜá. hæwGÓ… A»ÜÂ¦ì 
WæãàËí Ü̈ÃÝgá AÊÜÄWæ ±ÜPÜÒ̈ Ü ÃÝÑóà¿á A«ÜÂPÜÒÃÝ Ü̈ ÊÜÞi ±ÜÅ«Ý¯ 
Ga….w. æ̈àÊæàWèvÜÃÜá ±ÜPÜÒ̈ Ü ¹ ́ ÝÃÜí ̄ àw ÍÜá»Ü ÖÝÃæçÔ Ü̈ÃÜá. ®ÝÙæ 
®ÝÊÜá±ÜñÜÅWÜÙÜ ±ÜÄÎàÆ®æ  ®Üvæ¿áÈ æ̈. gã.22ÃÜí Ü̈á ®ÝÊÜá±ÜñÜÅ 
×íñæWæ̈ ÜáPæãÙÜÛÆá Pæã®æ¿á ©®ÜÊÝX æ̈. aÜá®ÝÊÜOÝ PÜ| Ü̈ÈÉ HÙÜá 
ÊÜáí©XíñÜ ÖæaÜác A»ÜÂ¦ìWÜÙÜá EÚ Ü̈Ãæ gã.29ÃÜí Ü̈á æ̧ÚWæY 9 
Äí Ü̈Ü ÓÜíhæ 4 WÜípæÊÜÃæWæ ÊÜáñÜ̈ Ý®Ü ®Üvæ¿áÈ Ü̈áª, Aí æ̈à ÓÜíhæ 
5 WÜípæÀáí Ü̈ ÊÜáñÜ G~Pæ BÃÜí»ÜÊÝWÜÈ Ü̈áª™, Aí æ̈à ǗÈñÝíÍÜ 
ÖæãÃÜ¹àÙÜÈ æ̈.

ÊÜá£¤ŸºÃÜ ÓÝÊÜâ
EÔÃÝo Ü̈ ñæãí Ü̈Ãæ, ¹², ÍÜáWÜÃ… ÓÜÊÜáÓæÂÀáí Ü̈ ŸÙÜÆá£¤̈ Üª 64 

ÊÜÐÜì Ü̈ ÊÜê æ̈œWæ ÓæãàíPÜá PÝ~ÔPæãívÜá ËPæãràÄ¿Þ BÓÜ³ñæÅ¿áÈÉ 
bQñæÕ ǗÆPÝÄ¿ÞWÜ̈ æ ÊÜáêñÜ±Üqr̈ ÝªÃæ. bPÜR±æàpæ hæç®… æ̈àÊÜÓÝ§®Ü̈ Ü 
56 ÊÜÐÜì Ü̈ AaÜìPÜ PÜãvÜ ÓæãàíQWæ ŸÈ¿ÞX¨ÝªÃæ. 

gÌÃÜ, PæÊÜáá3⁄4™, ®æWÜw PÝ~ÔPæãívÜ ×®æ°Çæ¿áÈÉ ¸èÄíW… 
BÓÜ³ñæÅ¿áÈÉ bQñæÕ ±Üvæ¿áá£¤ Ü̈ª AaÜìPÜ ÊÜáêñÜ±Üqr Ü̈ªÃÜá. AÊÜÃÜ 
WÜíoÆá Ü̈ÅÊÜ ±ÜÄàPæÒ ®ÜvæÔ¨ÝWÜ ÓæãàíPÜá CÃÜáÊÜâ Ü̈á Ü̈êyÜ±Üqr̈ æ. 

PæãÃæã®Ý ÊÜáÖÝÊÜÞÄWæ hæç®… ¨æàÊÝÆ¿á¨Ü AaÜìPÜ 
ÊÜáêñÜ±ÜqrÃÜáÊÜ ×®æ°Çæ¿áÈÉ bPÜR±æàpæ¿á hæç®… ¨æàÊÜÓÝ§®Ü¨Ü 
ÃÜÓæ¤¿á®Üá° PÜípæç®æ3⁄4íp… Ãækãà®… BX ±ÜÄÊÜ£ìÓÜÇÝX æ̈. 

AaÜìPÜ®Ü gñæ ±ÝÅ¥ÜËáPÜ ÓÜí±ÜPÜì¨ÜÈÉ¨Üª 10 ÊÜáí©¿á®Üá° 
ÖæãpæàÇ… PÝÌÃÜípæç®…®ÜÈÉÄÓÜÇÝX Ü̈áª™, ÓæãàíPÜá ÖÜÃÜvÜ̈ Üíñæ BÃæãàWÜÂ 
CÇÝTæ A—PÝÄWÜÙÜá AWÜñÜÂ PÜÅÊÜá PæçWæãíw¨ÝªÃæ. aÝÆPǕ í Ü̈ 
BñÜíPÜ: 50 ÊÜÐÜì¨Ü pæí±æäà aÝÆPÜ¯Wæ PæãÃæã®Ý ±ÝÔqÊ… 
PÝ~ÔPæãíwÃÜáÊÜâ Ü̈Äí Ü̈ Pæãà|®ÜPÜáípæ ÓÜáñÜ¤ÊÜááñÜ¤Æ ±ÜÅ æ̈àÍÜWÜÙÜÈÉ 
BñÜíPÜ G Ü̈áÃÝX æ̈. ÓæãàíPÜá PÝ~ÔPæãíwÃÜáÊÜ aÝÆPÜ ®ÜWÜÃÜ̈ Ü 
ÖÜÆÊÝÃÜá ±ÜÅ æ̈àÍÜWÜÚWæ pæí±æäà Ü̈ÈÉ ÓÜÃÜPÜá&ÓÜÃÜíhÝÊÜááWÜÙÜ®Üá° 
ÓÝXÔ Ü̈ª G®Ü°ÇÝX æ̈. 

×àWÝX  BñÜ ¿ÞÊÜ ¿ÞÊÜ ±ÜÅ æ̈àÍÜPæR ñæÃÜÚ Ü̈ª™, ¿ÞÃÜ gñæ 
ÓÜí±ÜPÜìËÄÔPæãíw Ü̈ª GíŸ ŸWæY BÃæãàWÝÂ—PÝÄWÜÙÜá ÊÜÞ×£ 
PÜÇæ ÖÝPÜá£¤̈ ÝªÃæ.

²¿ááÔ ±ÜÄàPæÒ ÊÜááPÝ¤¿á
¸ÝQ EÚ©¨Üª CíXÉÐ… ±ÜÄàPæÒ ®ÜvæÓÜÆá ¯WÜ© ÊÜÞw¨Üª 

Cí©®Ü ©®ÝíPÜ¨ÜÈÉ 5,95,997 Ë¨ÝÂ¦ìWÜÙÜá 1016 
Pæàí Ü̈ÅWÜÙÜÈÉ ±ÜÄàPæÒ ŸÃæ̈ ÜÃÜá. PæãÃæã®Ý ¯¿áíñÜÅ|PÝRX AWÜñÜÂ 
ÊÜááíhÝWÜÅñÝ PÜÅÊÜáWÜÙÜ®Üá° ÓÜPÝìÃÜ ÊÜ×ÔñÝ¤¨ÜÃÜã ÖÜÆÊÜâ 
Pæàí Ü̈ÅWÜÙÜÈÉ Ë¨ÝÂ¦ìWÜÙÜá ÖÝWÜã ±æäàÐÜPÜÃÜ ®ÜãPÜá®ÜáWÜYÈ¯í Ü̈ 
GvÜÊÜoárWÜÙÝ Ü̈ÊÜâ.

BÃÜí»Ü̈ ÜÈÉ BñÜíPÜPæãRÙÜWÝX Ü̈ª Ë¨ÝÂ¦ìWÜÙÜá  ñÜÊÜá3⁄4 ±ÜÄàPÝÒ 
PæãsÜwWÜÙÜ ËÊÜÃÜ ±Üvæ¿áÆá ÊÜááX¹ Ü̈ªÃÜá. C Ü̈Äí Ü̈ ÓÝÊÜÞiPÜ 
AíñÜÃÜ PÝ±ÝwPæãÙÜÛÆá BWÜÈÆÉ™. C®Üá° ÖÜÆÊævæ ±ÜÄàPÝÒ Pæàí Ü̈ÅWÜÙÜÈÉ 
¥ÜÊÜáìÇ… Ôðà¯íW…, ÓÝÂ¯pæçiíW… ÊÜÞvÜÆá PÜãvÜ JñÜ¤vÜ ÖæaÝcX
±ÜÄàPÝÒ Pæàí Ü̈Å Ü̈ ÔŸºí©WÜÙÜá ÖÜÃÜÓÝÖÜÓÜ ±ÜvÜ̧ æàPÝÀáñÜá.

ÊÜáñæ¤ PæÆÊÜâ Pæàí Ü̈ÅWÜÙÜÈÉ GÆÉ PæÆÓÜWÜÙÜã ÓÜáÓÜãñÜÅÊÝX ®Üvæ̈ Üá
Ë¨ÝÂ¦ìWÜÙÜá ¯1⁄4ìà£Àáí¨Ü ±ÜÄàPæÒ ŸÃæ¨ÜÃÜá. ¿Þ¨ÜXÄ, 
ÊæáçÓÜãÃÜá, æ̧íWÜÙÜãÄ®Ü ÖÜÆÊævæ ¿ávÜÊÜoárWÜÙÜá ÓÜí»ÜËÔ Ü̈ÊÜâ.

¿Þ¨ÜXÄ¿á PÝÇæàhæãí¨ÜÃÜ ±ÜÄàPÝÒ Pæàí¨ÜÅ¨ÜÈÉ ¸æÙÜWæY 
Ë¨ÝÂ¦ìWÜÙÜá ÓÝÆáWÜqr ¯íñÜá ñÜÊÜá3⁄4 ±ÜÄàPÝÒ PæãsÜw ËÊÜÃÜ 
±Üvæ¿áÆá ®æãàqÓ… ¸æãàv…ì®ÜñÜ¤ HPÜPÝÆ¨ÜÈÉ ®ÜáXY¨ÜªÄí¨Ü 
ÓÝÊÜÞiPÜ AíñÜÃÜ PÝ±ÝwPæãÙÜÛÇÝWÜÈÆÉ™. ±æäàÐÜPÜÃÜá, ±ÜÄàPÝÒ 
ÔŸºí©, A—PÝÄWÜÙÜá ÊÜáãPÜ±æÅàPÜÒPÜÃÝWÜ̧ æàPÝÀáñÜá.

ÊæáçÓÜãÄ®Ü ÖÜÆÊÜâ PÝÇæàgáWÜÙÜÆãÉ PÜãvÜ HPÜPÝÆ¨ÜÈÉ 
Ë¨ÝÂ¦ìWÜÙÜá BWÜËáÔ Ü̈ªÄí Ü̈ ¥ÜÊÜáìÇ… Ôðà¯íW… ÊÜÞvÜáÊÜÈÉ 
Wæãí¨ÜÆ EípÝÀáñÜá. »ÝÄà ÓÜíTæÂ¿áÈÉ Ë¨ÝÂ¦ìWÜÙÜá, 
±æäàÐÜPÜÃÜá ÖÝWÜã ÓÝÊÜìg¯PÜÃÜá PÜãvÜ gÊÜÞÀáÔ Ü̈ªÃÜá. ÖÝWÝX 
PæÆPÝÆ Wæãí¨ÜÆ EípÝÀáñÜá.  D ÓÜíŸí«Ü ±ÜÅ£QÅÀáÔ¨Ü 
ÊæáçÓÜãÃÜá iÇÝÉ ww²I XàñÝ AÊÜÃÜá ¿ÞÃÜã BñÜíPÜPæ R 
JÙÜWÝWÜáÊÜâ¨Üá ¸æàvÜ. ±ÜÄàPÝÒ Pæàí¨ÜÅPæR GÆÉ Ë¨ÝÂ¦ìWÜÚWæ 

Jí Ü̈ãÊÜÃæ WÜípæ ÊÜááíaæ ŸÃÜÆá ÓÜãbÔ æ̈ªàÊæ. GÆÉÃÜ®Üã° ¥ÜÊÜáìÇ… 
Ôðà¯íW… ÊÜÞw JÙÜWæ ¹vÜá£¤̈ æªàÊæ. A®ÜWÜñÜÂÊÝX Ë¨ÝÂ¦ìWÜÙÜÈÉ 
BñÜíPÜ EíoáÊÜÞvÜáÊÜâ Ü̈á ̧ æàvÜ. ±æäàÐÜPÜÃÜá ÊÜáñÜá¤ Ë¨ÝÂ¦ìWÜÙÜá 
HPÜPÝÆ¨ÜÈÉ Ÿí©¨ÜªÄí¨Ü WÜáí±Üâ PÜívÜáŸí©¨æ. ¿ÞÊÜâ¨æà 
Wæãí¨ÜÆËÆÉ™. GÆÉÊÜ®Üã° ÓÜÄ±ÜwÔ¨æªàÊæ Gí¨Üá ÓÜÊÜáhÝÀáÑ 
¯àw¨ÝªÃæ. EñÜ¤ÃÜ PÜ®ÝìoPÜ̈ Ü ÖÜÆÊævæ ÓÜPÝìÃÜ GÐærà ÊÜáá®æ°aÜcÄPæ 
PÜÅÊÜá PæçWæãíw¨ÜªÃÜã Ë¨ÝÂ¦ìWÜÙÜá  ±ÜÄàPæ Ò ŸÃæ¿ááÊÜ 
¨ÝÊÜíñÜ̈ ÜÈÉ GÆÉ ̄ ¿áÊÜáWÜÙÜ®Üã° WÝÚWæ ñÜãÄ ±ÜÄàPÝÒ Pæàí Ü̈Å Ü̈ñÜ¤ 
¨ÝËÔ Ü̈ÃÜá.

GÆÉ Ë¨ÝÂ¦ìWÜÙÜá PÜvÝx¿áÊÝX ÊÜÞÓ…R «ÜÄÔ ŸÃÜáÊÜíñæ 
ÓÜãbÓÜÇÝXñÜá¤™. ÊÜÞÓ…R CÆÉ¨ÜÊÜÄWæ ÓÜPÝìÃÜÊæà ÊÜÞÓ…RA®Üá° 
±ÜÄàPÝÒ Pæàí Ü̈ÅWÜÙÜÈÉ PæãvÜáÊÜ ÊÜÂÊÜÓæ§ ÊÜÞwñÜá¤™.

CñÜ¤ bPÜRŸÙÝÛ±ÜâÃÜ, PæãàÇÝÃÜ, ÃÝÊÜá®ÜWÜÃÜ, ÊÜáívÜÂ™ ÓÜPÝìÄ ±Ü̈ ÜË 
±ÜäÊÜì PÝÇæàgá C¯°ñÜÃævæ Ë¨ÝÂ¦ìWÜÙÜ®Üá° AaÜácPÜpÝrX ±ÜÄàPÝÒ 
Pæàí Ü̈ÅWÜÚWæ PÜÙÜá×ÓÜáÊÜ ÊÜÂÊÜÓæ§ ÊÜÞvÜÇÝXñÜá¤. 

bPÜRÊÜáWÜÙÜãÃÜá, bñÜÅ Ü̈áWÜì, ŸÙÝÛÄ ÓæàÄ Ü̈íñæ GÆÉ iÇæÉ¿á 
±ÜÄàPÝÒ Pæàí¨ÜÅWÜÙÜÈÉ ¿ÞÊÜâ¨æà ñæãí¨ÜÃæWÜÙÝWÜ¨Üíñæ GaÜcÃÜ 
ÊÜ×ÓÜÇÝXñÜá¤. ±ÜÄàPÝÒ Pæàí¨ÜÅWÜÙÜ ±ÜÅÊæàÍÜ ¨ÝÌÃÜ¨ÜÈÉÁáà GÆÉ 
Ë¨ÝÂ¦ìWÜÚWæ ¥ÜÊÜáìÇ… Ôðà¯íW… ÊÜÞw JÙÜWæ ¹vÜÇÝWÜá£¤ñÜá¤™.  

æ̈àÖÜ̈ Ü EÐÝ¡íÍÜ ÖæaÝcX PÜívÜáŸí Ü̈ Ë¨ÝÂ¦ìWÜÙÜ®Üá° ±ÜÅñæÂàPÜÊÝX 
PÜãÄÔ ±ÜÄàPæÒ ŸÃæ¿ááÊÜ ÊÜÂÊÜÓæ§ ÊÜÞvÜÇÝXñÜá¤. 

¸æíWÜÙÜãÃÜá ÊÜáñÜá¤ WÜ¨ÜWÜ¨ÜÈÉ PæÆÊÜâ Ë¨ÝÂ¦ìWÜÙÜÈÉ ÖæaÜác 
EÐÝ¡íÍÜ PÜívÜáŸí© Ü̈áª™, AíñÜÖÜÊÜÃÜ®Üá° ±ÜÅñæÂàPÜ PæãsÜwWÜÙÜÈÉ 
PÜãÄÔ ±ÜÄàPæÒ ŸÃæÓÜÇÝÀáñÜá. 

¯WÜ©ñÜ AÊÜ—ÁãÙÜWæ ±ÜÄàPæÒ ±ÝÅÃÜí»ÜÊÝX BÃÜí»Ü¨ÜÈÉ¨Üª 
BñÜíPÜ ÖÜíñÜ ÖÜíñÜÊÝX Ü̈ãÃÜÊÝX Ë¨ÝÂ¦ìWÜÙÜá AíñÜã CíñÜã 
¯ÃÝñÜíPÜÊÝX ±ÜÄàPæÒ ŸÃæ̈ ÜÃÜá. 

gã.25Äí Ü̈ GÓ…GÓ…GÇ…Ô ±ÜÄàPæÒ ±ÝÅÃÜí»ÜÊÝWÜÈ æ̈. DWÜ 
BXÃÜáÊÜ ÓÜ|¡±Üâor GvÜÊÜoárWÜÙÜ®Üá° ÓÜÄ±ÜwÔPæãívÜá ±ÜÄàPÝÒ 
ÊÜáívÜÚ GÓ…GÓ…GÇ…Ô ±ÜÄàPæÒWæ Ô Ü̈œñæ ÊÜÞwPæãÙÜÛÈ æ̈. ¸æíWÜÙÜãÃÜá, gã.18& 

bà®Ý¨æãí©Wæ ®Üvæ¨Ü 
ZÐÜìOæ¿áÈÉ ®ÜÊÜá3⁄4 Áãà«ÜÃÜá 
ÖÜáñÝñÜ3⁄4ÃÝX¨ªÝÃæ. Áãà«ÜÃÜ 
Íè¿áì, ñÝÂWÜ, ŸÈ¨Ý®Ü ÓÜ¨Ý 
ÓÜ3⁄4ÃÜ~à¿á. ÖÜáñÝñÜ3⁄4 Áãà«ÜÃÜ 
BñÜ3⁄4PæR ÍÝí£ PæãàÃÜáñÝ¤, AÊÜÃÜ 
PÜáoáíŸ¨ÜÊÜÄWæ ¨Üá@S »ÜÄÓÜáÊÜ 
ÍÜQ¤ ÔWÜÇæí¨Üá ±ÝÅ¦ìÓÜáñæ¤à®æ 
Gí¨Üá Ë«Ý®ÜÓÜ»æ ËÃæãà«Ü 
±ÜPÜÒ¨Ü ®Ý¿áPÜ Ô¨ÜªÃÝÊÜá¿áÂ 
ÖæàÚ¨ÝªÃæ.

ÍÝÓÜPÝíWÜ ÓÜ»æ¿áÈÉ ÖÜáñÝñÜ3⁄4 
Áãà«ÜÄWæ ÍÜÅ¨ÝœígÈ ÓÜÈÉÔ 
ÊÜÞñÜ®Ýw¨Ü AÊÜÃÜá, Áãà«ÜÃÜ 
ñÝÂWÜ, ŸÈ¨Ý®ÜÊÜ®Üá° ÓÜ3⁄4ÄÔ¨ÜÃÜá.

®ÜÊÜá3⁄4 Óæà®æ AñÜÂíñÜ 
ŸÆÍÝÈ¿ÞX¨æ.B¨ÜÃæ WÜw¿áÈÉ 
®Üvæ¿áá£¤ÃÜáÊÜ Ë¨ÜÂÊÜÞ®ÜWÜÙÜ 
ŸWæY ±ÜÅ«Ý¯¿áÊÜÃÜ ÊÜáè®Ü 
ÓÜÄ¿áÆÉ.  AÈÉ®Ü ÊÜÞ×£¿á®Üá° 
¨æàÍÜ¨Ü ÊÜááí©vÜ¸æàPÜá Gí¨Üá 
ÖæàÚ¨ÜÃÜá.

PÜÃÝÙÜ ÍÝÓÜ®Ü: »Üã ÓÜá«ÝÃÜOÝ 
PÝÀá¨æWæ £¨Üáª±Üw ñÜÃÜÆá 
ÃÝgÂ ÓÜPÝìÃÜ ÖæãÃÜq¨æ. C¨Üá 

ÊÜááí¨æ PÜÃÝÙÜ ÍÝÓÜ®ÜÊÝWÜÈ¨æ.   
PÝíWæÅÓ… ±ÜûÜ Êæã¨ÜÈ¯í¨ÜÆã 
Wæà~¨ÝÃÜÃÜ®Üá° ÃÜüÔPæãívÜá 
Ÿí©ñÜá¤. B¨ÜÃæ D PÝÁáª 
ÊÜáãÆPÜ ÓÜPÝìÃÜ EÙÜÛÊÜÃÜ 
±ÜÃÜÊÝX¨æ Gí¨Üá ÖæàÚ¨Ü 
AÊÜÃÜá C¨ÜÃÜ ËÃÜá¨Üœ ±ÜûÜ¨Ü 
ÊÜ£Àáí¨Ü ÃÝgÂÊÝÂ² ÖæãàÃÝo 
®ÜvæÓÜÇÝWÜáÊÜâ¨Üá. C¨ÜPæR ÍÝÓÜPÜÃÜá 
Ô¨Üœñæ ÊÜÞwPæãÙÜÛ¸æàPÜá Gí¨Üá PÜÃæ 
¯àw¨ÜÃÜá. 

»Üã ÓÜá«ÝÃÜOæ £¨Üáª±Üw PÝÁáª

ËÃÜá¨Üœ ÖæãàÃÝoPæR ÓÜhÝjX: Ô¨Üáª

ÖÜáñÝñÜ3⁄4ÃÝ¨Ü Áãà«ÜÄWæ 
»ÝÊÜ±Üä|ì Ë¨Ý¿á

æ̧íWÜÙÜãÃÜá, gã.18& 

»ÝÃÜñÜ&bà®Ý WÜw ZÐÜìOæ¿áÈÉ 

ÖÜáñÝñÜ3⁄4ÃÝ Ü̈ »ÝÃÜ£à¿á 

Áãà«ÜÃÜ ±Ý¦àìÊÜ ÍÜÄàÃÜ̈ Ü 

AíñÜÂQÅÁá æ̈àÍÜ̈ Ü ËË«Ü 

»ÝWÜWÜÙÜÈÉ Óæà®Ý WèÃÜÊÜ ÖÝWÜã

B¿Þ ÃÝgÂ ÓÜPÝìÃÜWÜÙÜ ÓÜPÜÆ

ÓÜPÝìÄ WèÃÜÊÜWÜÙæãí©Wæ  

®æÃÜÊæàÄÓÜÇÝÀáñÜá.

»ÝÃÜñÜ& bà®Ý WÜw¿á

WÜÇÝÌ®…®ÜÈÉ ÊÜáíWÜÙÜÊÝÃÜ ®Üvæ̈ Ü 

ZÐÜìOæ¿áÈÉ ñæÆíWÝ|, 

hÝSìívÜ, ñÜËáÙÜá ®ÝvÜá 

ÓæàÄíñæ æ̈àÍÜ̈ Ü ËË«Ü ÃÝgÂWÜÙÜ 20 

Áãà«ÜÃÜá ÖÜáñÝñÜ3⁄4ÃÝX Ü̈áª™, Cí Ü̈á 

AÊÜÃÜ ±Ý¦àìÊÜ ÍÜÄàÃÜ̈ Ü AíñÜÂ 

ÓÜíÓÝRÃÜÊÜ®Üá° ®æÃÜÊæàÄÓÜÇÝÀáñÜá. 

Óæà®Ý Áãà«ÜÃÜá ÖÜáñÝñÜ3⁄4 Áãà«ÜÃÜ 

±Ý¦àìÊÜ ÍÜÄàÃÜWÜÙÜ®Üá° AÊÜÃÜ 

ÖÜáoãrÄWÜÚWæ ñÜÆá²Ô Óæà®Ý 

WèÃÜÊÜ̈ Ü ÊÜáãÆPÜ AíñÜÂ ÓÜíÓÝRÃÜ̈ ÜÈÉ 

±ÝÇæãYívÜÃÜá.

ñæÆíWÝ| Ü̈ ÓÜã¿áì±æàp…®Ü 

PÜ®ÜìÇ… ÓÜíñæãàÐ…¸ÝŸá AÊÜÃÜ 

±Ý¦àìÊÜ ÍÜÄàÃÜÃÜ BWÜËáÓÜá£¤̈ Üªíñæ 

»ÝÄà ÓÜíTæÂ¿áÈÉ ÓæàÄ Ü̈ª g®ÜÃÜá 

Aí£ÊÜá ®ÜÊÜá®Ü ÓÜÈÉÔ Ü̈ÃÜá. 

æ̈àÍÜPÝRX ±ÝÅ| ñÝÂWÜ ÊÜÞw Ü̈ 

Áãà«Ǖ Wæ ÓÜÆãÂp… Öæãvæ̈ Üá 

AíñÜÂQÅÁá¿áÈÉ ±ÝÇæãYívÜÃÜá.

ñÜËáÙÜ®Ýw®Ü ÃÝÊÜá®Ý¥Ü±ÜâÃÜ̈ ÜÈÉ 

ÖÜáñÝñÜ3⁄4 Áãà«Ü ±ÜÙǕ  

AÊÜÃÜ ±Ý¦àìÊÜ ÍÜÄàÃÜ̈ Ü 

AíñÜÂQÅÁá¿á®Üá° ÓÜPÜÆ 

WèÃÜÊÜWÜÙæãí©Wæ ®æÃÜÊæàÄñÜá. 

iÇÝÉ—PÝÄWÜÙÜá ÓÜ§Úà¿á ÃÝgQà¿á 

ÊÜááSívÜÃÜá AíñÜÂ ÓÜíÓÝRÃÜ̈ ÜÈÉ 

±ÝÇæãYívÜá AWÜÈ Ü̈ Áãà«Ǖ Wæ 

Aí£ÊÜá ®ÜÊÜá®Ü ÓÜÈÉÔ Ü̈ÃÜá.

hÝSìív…®Ü ÍÝ×¨… WÜíh…®Ü 

Ô´ÝÀá PÜáí Ü̈®… PÜáÊÜÞÃ…KÃÜkÞ 

AÊÜÃÜ ±Ý¦àìÊÜ ÍÜÄàÃÜ̈ Ü AíñÜÂ 

QÅÁá¿á®Üá° ÖÜáoãrÄ®ÜÈÉ 

®æÃÜÊæàÄÓÜÇÝÀáñÜá. AWÜÈ Ü̈ 

Áãà«Ǖ Wæ WÝÅÊÜáÓÜ§ÃÜá ÖÝWÜã 

A±ÝÃÜ A1⁄4ÊÜÞ¯WÜÙÜá AÍÜáÅñÜ±Üì| 

ÓÜÈÉÔ Ü̈ÃÜá.

×àWæÁáà CñÜÃæ ÖÜáñÝñÜ3⁄4 

Áãà«ÜÃÜ ±Ý¦àìÊÜ ÍÜÄàÃÜÊÜ®Üá° 

AÊÜÃÜ ÖÜáoãrÃÜáWÜÙÜÈÉ ÊæáÃÜÊÜ~Wæ 

ÊÜÞÓ…R&aÝPæãÇæàp… ¯àw hÝWÜê£
¸æíWÜÙÜãÃÜá, gã.18& ÃÜÓæ¤¿áÈÉ ÊÜÞÓ…R «ÜÄÓÜ¨æ ÓÜíaÜÄÓÜáÊÜ ÊÝÖÜ®Ü ÓÜÊÝÃÜÄWæ iÇÉÝ—PÝÄ 

i.G®….ÎÊÜÊÜáã£ì ÊÜÞÓ…R ÖÝWÜã aÝPæãÇæàp… ÖÜíaÜáÊÜ ÊÜáãÆPÜ gÝWÜê£ ÊÜáãwÔ¨ÜÃÜá.
æ̧íWÜÙÜãÃÜá ®ÜWÜÃÜ iÇÉÝvÜÚñÜ̈ Ü ÊÜ£Àáí Ü̈ ÖÜËá3⁄4Pæãíw Ü̈ª ÊÜÞÓ…R ©®ÝaÜÃÜOæ AíWÜÊÝX PÜí¨Ý¿á 

CÇÝTæ ÔŸºí© Pæí±æàWèvÜ ÃÜÓæ¤¿áÈÉ ÓÜíaÜÄÔ ÊÜÞÓ…R «ÜÄÓÜáÊÜ PÜáÄñÜá AÄÊÜâ ÊÜáãwÔ Ü̈ÃÜá. C Ü̈ÃÜÈÉ 
Sá Ü̈áª iÇÉÝ—PÝÄWÜÙæà »ÝWÜÊÜ×Ô ÊÜÞÓ…R «ÜÄÔ ̄ àÊÜâ BÃæãàWÜÂÊÝXÄ, CñÜÃÜÃÜá BÃæãàWÜÂÊÝXÃÜÆá 
ÓÜÖÜPÜÄÔ Gí¨Üá ÊÜá®ÜÊÜÄPæ ÊÜÞwPæãorÃÜá.



ANCHITA GHOSH

The Covid-led lockdown
drovemany small firms
tothebrink.AsIndiasta-

rtsreopeningitseconomygrad-
ually, the three biggest chal-
lenges they are facing are the
absenceofdemandandlabour,
andensuringasteadysupplyof
rawmaterial to keep their pro-
ductionlinesrolling.Manypeo-
ple, running MSMEs, fear that
the support offeredby the gov-
ernmentmightnot be enough,
whilemanyothersaretweaking
their business models — basi-
callytryingtodomorewithless.

Herewewill discuss the ex-
periences of threeMSMEs that
tookthechallengeheadonand
seem to be getting around the
crisisbyrepurposingtheirbusi-
ness, reskilling theavailable la-
bour or putting into force the
famed Indian jugaad.

Take Delhi-based Tulips, a
producerofcottonproductsand
swipes, which took a quick call
to reposition itself frombeing a
largely cosmetic product to be-
coming amedical consumable.
Itdidn’trequiremuchinvestme-
nt, just smart thinking, says the
company. “We felt there was a
hugedearthofcoronavirustest-
ingswabsinIndia,andtheywere
being imported at the time the
virus hit us,” says Rahul Jain, a
partnerinthemediumenterpri-

sewhosebusinessspans15coun-
tries. The firmhad the requisite
infrastructure, which had been
putinplaceoverthelasttwode-
cades, the technical expertise,
and the necessary R&D. It was
also making many machinery
parts in-house. “In sum, our in-
houseresearchanddevelopme-
nt team had to repurpose the
existinginfrastructureasperthe
WHOstandards,”addsJain.

The firm had to change the
back-end lines as it nowhad to
processpolyesterfibre,usedfor
making the testing swabs, ins-
teadof the regular cottonones.
Intermediates, also produced
in-house,wereprocessedonthe
cotton buds-making or swab-
binglines.Sinceeverythingwas
availablein-house,thefirmwas
able tokeepthecostof theshift
under control.

Thegoingwasn’tsmooththo-
ugh. The firstweek the firm tri-
edproducingtheswabswiththe
available viscose fibre, but the
IndianCouncilofMedicalRese-
arch(ICMR)rejectedit.“Theysa-
idwehavetoworkwithpolyester
orrayon,sowearrangedpolyes-
ter,butittookusfivedaystoma-
ke the changes,” says Jain. Did
the factoryworkers need a new
briefortraining?“It’slikeatennis
player,whoplaysonclay,has to
also play on a grass court,” says
Jain. In other words, not much
changewasneeded.

The firm received ICMR ap-
provaltomanufacturethetesting
swabsonMay5andstartedpro-
ductionthatnightitself.Indeed,
it was the first manufacturer to
develop the testing swabs in
IndiaandgetanICMRapproval
also. By June 6, it had already
supplied 10.4 million swabs
acrossIndia.Tulipsisamongthe
twocompaniesproducingthese
swabs in India at the moment
and it is the leadplayerproduc-
ing80percentof them.Theco-
mpany, which started as an ex-
porter before foraying into the
localmarketin2015,isalsolook-
ing toexport these test swabs to
other Asian, African and Latin
Americancountries.

LuckilyforTulips,labourwas
notanissueasitsmanufacturing
plant is located near the Delhi-
Ghaziabadborder and itswork-
forceofroughly400livednearby.
“Our core teamswere there.We
ensuredourworkersdidn’tleave
by takingmeasures such as ad-
vancepaymentofsalary.Wepaid
theMarchsalary,usuallypaidin
thefirstorsecondweekofApril,
onMarch27,”saysJain.

IfTulipssawanopportunity
in the domestic market, Delhi-
based QualeMagni (turnover
<~100crore),makeranddistrib-
utor of many international li-
quor brands in the country,
sensed an opportunity in far-
away France. When, at the

height of the Covid crisis, the
French government checked if
itcouldproducehandsanitisers,
itfoundnoreasontodither.Says
founderandmanagingdirector
SuryaPhadke,“Wealreadyman-
ufacture the raw material for
alcohol—ethanol—andwehad
enoughstockof that.Tobeable
to handle the order from the
French government, all wehad
to do is dilute it withwater and
mix it with perfume. A reagent
isalsoneededtogiveitagel-like
form, but we stuck to the basic
liquidformaswedidn’twantto
increase thecost.”

The plant engineers recon-
figured themachines tocater to
thenewdemand.Thecompany
says it sold the product to the
French government at cost. “It
helpedusindilutingsomeofour
inventory and the cash stuck in
it,” says Phadke who adds it di-
dn’twant to go the sameway in
thelocalmarketasitdidn’twant
to dilute the brand back home.

Not everyone was so lucky.
TakeMaharashtra-basedKVGa-
rments,whichwasoneof thefi-
rstfiveunitsthatwereabletore-
open inMay-end after the state
government gave these units a
go-ahead.Butthecompanywas
inforashock.Whileall thenec-
essarypermissionswereinplace
therewerenoworkers—only18
of the92whoworkedat its Bhi-
wandiunitinThanewereprepa-
red to turn up for work. Varan
Sehgal, director of the 26-year-
old company, says, “Only a few
textile andyarnproducershave
started production post lock-
down.Theordersarepouringin,
butwehave limitedworkforce.”

Todealwithit,KVGarmen-
ts, one of the handful of schiffli
fabricproducers inthecountry,
haveoffered itsworkers double
shifts with handsome pay. It is
also using the post-shift hours
for skill training, say on theuse
ofmoremodernmachines. Se-
hgal says earlier therewere two
shifts of 12 hours each. Now, as
per the new protocol, the shift
timing has been reduced to ei-
ght-nine hours. “We gave our
workerstheoptiontoworkover-
time for another eight hours.
The pay was 25 per cent more
than their regularwages.” “The
workers have been benefited
withthereskillingandextrapay,
whileweareable to servicepart
of the demand with that small
setof labourers till thetimeoth-
ers return towork,” saysSehgal.
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W ith the financial
impact of the crisis
hitting home,

brandsare treading the ‘begin-
again’ economy with wary
unease, armed with a set of
familiar value-enhancing tac-
tics to encourage consumer
spending. Automakers are
rolling out easy finance
schemes, snacks brands have
launched combo or value
packs, fashionbrandsare stay-
ing off their luxury labels and
several have announced ‘spe-
cial sales days’ to mark their
return, post lockdown.

The rush to announce the
nextbigsaleorofferreflectsthe
moodof theconsumer, several
reports and surveys indicate
that it is a long time before the
oldspendinghabitscomeback.
AccordingtoKantar’sCovid-19
barometer (fifthwave),aglobal
study tracking people’s atti-
tudes, behaviours and expec-
tations, nearly everyone is
experiencingincreasedanxiety
over money. 56 per cent of
households across the world
havenowexperienceda lossof
income due to Covid-19. In
India, the impact is evenmore
acute,with74percentofhouse-
holdshavingexperiencedaloss
of income.Globally, thesurvey
found that 53 per cent of con-
sumers arepayingmore atten-
tion to products on sale and
offeringdiscountsandpromo-
tions is now the third highest
expectationof brands.

Soumya Mohanty, chief
client officer, South Asia,
Insights Division, Kantar,
explained the transition that
brands must look at, in the

report, “Brands will need to
move from emotional succour
and social solidarity to funda-
mentalsofvalue, functionality,
innovativedeliveryandsimple
mental availability.”

It is this understanding of
the post-pandemic consumer
that is leading auto brands,
across price bands and
segments, to rely on flex-
ible finance schemes, for
instance. Starting from
the bottom of the
pyramid, theTVSmoped, to
luxury brands such as Benz
and BMW, all have a variation
of an instalment-discount
scheme. Maruti Suzuki has
tied up with HDFC Bank for
easypayment schemesand its
executive director (M&S),
Shashank Srivastava said,
“This would particularly help
customers in the entry level
segments.”

Hyundai has announced a
monthlyinstalmentsassurance
programme and Tarun Garg,
director, sales, marketing and
service said, “We understand
customeraspirationsofbuying
a vehicle, but they are worried
about uncertainties such as
employment loss. The EMI
Assurance Program will give
newHyundai owners working
in private organisations peace
of mind during these times.”
Some auto companies have
easy-finance schemes for spe-
cialcategoriesofcustomers.For
instance, Mahindra &
Mahindrahasaspecialscheme
fordoctors.KathrinFrauscher,
managing director and CEO,
BMW India Financial Services
said that the company had
worked out a special offer to
addresspossibleapprehensions
arising due to the economic

impactofcoronavirusandpro-
vide more space for liquidity
during anuncertain time.

Not just autobrands, every-
oneisplayingthediscount-val-
ue game. Even hand washing
soapsanddetergents,packaged
foods and snacks brands, fash-
ion labels— from large players
to start-ups, the focus every-
whereisonvaluepacksanddis-
counts.Bulkpacksandsachets
that allow for affordable indul-
gences have become popular;
GodrejConsumerProductshas
a handwash in powder format
under Godrej Protekt, which is
available for ~15 apackandcan
produce200mlof liquidhand-
wash. Myntra has announced
its big annual sale and several
snacksbrandsareofferingamix
of flavours and products in a
singlepack,sweeteningthedeal
withdiscounts.

According toa reportbyEY
(Covid-19 and emergence of a
newconsumerproducts land-
scape in India), “Re-evaluat-
ing the brand portfolio towin
back consumers would entail
re-adjusting pack sizes and
pricing to re-define value
proposition.” While the EY
report is about consumer
goods, a similar mindset is at
work across categories, even
for luxury labels. However,
expertswarn, oneneedsa sus-
tainable and time-bound
strategy for such schemes or
else brands could end up
devaluing their offering and
turn into commodities
stacked on a rack.

Sandeep Goyal, brand
strategist and founder Mogae
Mediasays thatautobrandsdo
not really have a choice any-
more. Already reeling under a
slowdown, the lockdown has
pushedthemtothebrink.But,
whathappenswhenallbrands
play thediscount-offersgame,
does itnotblur thedifferences?
Goyal said, “Itdoesbecomean
equaliser, but that doesn’t any
whichwayworrythecustomer.
Butbrandshavetowakeupthe
‘animal instincts’ of the con-
sumereconomy.Cuttingprices
or facilitating sales through
finance falls short of that cru-
cialwake-upandmomentum.”

Brands chant the
affordability mantra

BRAND WORLD

According to Kantar's
Covid-19 barometer,
nearly everyone is

experiencing
increased anxiety

over money

Thefamiliarplaybookofflexiblepaymentschemes,value
packsanddiscountedsalesdonsapost-pandemic
avatarasbrandschasethriftycustomers
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How three small business owners turned the Covid challenge
into an opportunity to reconfigure their products & processes

Staying in the game

Overnight, Tulips reconfigured itsproduction line fromchurningout cottonballs andpads for
cosmeticuse to swabs for coronavirus testing
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# 485 / 8A & 8B, 14th Cross, 4th Phase,
Peenya Industrial Area, Bangalore-560058

Tel.: +91 80 28366291 Fax: +91 80 28362214
Email: support@adckcl.com Website: www.adckcl.com

This Notice is published pursuant to the provisions of Investor Education and
Protection Fund Authority (Accounting, Audit, Transfer and Refund) Rules,
2016 (“the Rules”) as amended.

In terms of the provisions of Section 124(6) of the Companies Act, 2013 read
with the said Rules, the Company is required to transfer such shares
corresponding to the dividend declared for the financial year 2012-13 in
respect to which the shareholder has not claimed dividend for seven
consecutive years from the said financial year to Investor Education and
Protection Fund (IEPF) on September 18, 2020. Complying with the
requirements set out in the said Rules, the Company has through its
Registrar and Share Transfer Agent, KFin Technologies Private Limited
(“KFintech”), communicated individually to the concerned shareholders
whose shares are liable to be transferred to IEPF for taking appropriate
action.

Details of shareholders whose shares are due for transfer to IEPF shall be
uploaded on the Company’s website at www.adckcl.com. Shareholders are
requested to refer to the section Investor Relations / unclaimed Dividend
Details/IEPF in the website to verify the details of uncashed dividends and
shares liable to be transferred to IEPF.

Shareholders holding shares in physical form and whose shares are liable to
be transferred to IEPF may note that the Company would be issuing
duplicate share certificates in lieu of the original held by them for transfer of
shares to IEPF as per the said Rules and upon such issue, the original share
certificates which are registered in their name will stand automatically
cancelled and become non-negotiable. The shareholders may further note
that the details uploaded by the Company on its website shall be deemed
adequate notice in respect of issue of duplicate share certificates by the
Company for transfer of physical shares to IEPF pursuant to the said Rules.
In case of shares held in Demat Form, the transfer would be affected by
issuance of necessary instruction to the depository to transfer the shares
directly to IEPF.

In case the Company / Kfintech does not receive any communication from
the concerned shareholders to claim the unpaid dividends by September 18,
2020, the Company shall with a view to comply with the requirements of the
said Rules, transfer the shares to IEPF as per the procedure stipulated in the
said Rules without any further notice to the shareholders. The shareholders
may note that once the unclaimed dividend amount and shares transferred
to the IEPF no claim shall lie against the Company in respect thereof
pursuant to the said Rules.

Shareholders may note that both the unclaimed dividend and corresponding
shares transferred to the IEPF including all benefits accruing on such
shares, if any, can be claimed back from the IEPF Authority by submitting an
application in Form IEPF-5 to them as prescribed under the Rules and the
same is available at IEPF website i.e. www.iepf.gov.in.

For further information / clarification / assistance on the above matter,
shareholders are requested to contact Mr. Sai Karthik Tikkisetti, Manager-
Corporate Registry, KFin Technologies Private Limited, Karvy Selenium
Tower B, Plot N0. 31 & 32, Financial District, Nanakramguda, Gachibowli,
Hyderabad-500032 at his email ID: karthik.tikkisetti@kfintech.com.

ADC India Communications Ltd.

Place : Bangalore
Date : June 17, 2020

For ADC India Communications Ltd
Sd/-

R.Ganesh
Company Secretary

NOTICE TO SHAREHOLDERS

Transfer of Equity Shares of the Company to
Investor Education and Protection Fund (IEPF)

Sub.: Transfer of Equity Shares of the Company to Investor Education and
Protection Fund (IEPF)

In terms of Section 124(6) of the Companies Act, 2013 read with the Rules
thereunder, the Company is required to transfer shares corresponding to the
dividend for the Financial Year 2012-2013, in respect of which the shareholder
has not claimed dividend for a period of seven consecutive years from the said
financial year to IEPFAuthority.

Shareholders may further note that both the unclaimed dividend and
corresponding shares transferred to the IEPF Authority/suspense account
including all the benefits accruing on such shares, if any, can be claimed back
from the IEPFAuthority after following the procedure prescribed in the saidRules.

For any queries on the above matter, shareholders are requested to contact the
Company’s Registrar and Share Transfer Agents, M/s. Integrated Registry
Management Services Private Limited, Mr. Harish, Assistant Manager, No. 30,
Ramana Residency, 4th Cross, Sampige Road, Malleswaram, Bengaluru –
560003Tel:+91-80-23460815Email Id: irg@integratedindia.in or in the alternate
contact at sanathkumar@adorfon.com.

In case the Company does not receive any communication from the concerned
shareholders byAugust 14, 2020, theCompany shall with a view to adheringwith
the requirements of the Rules, transfer the unclaimed dividend/ shares to the
IEPF suspense account as per the procedure set out in the Rules.No claim shall
be made against the Company in respect of unclaimed dividend amount and
shares transferred to IEPFpursuant to the saidRules.

NOTICE FORTHE ATTENTION OF MEMBERS OFTHE COMPANY

This notice is published pursuant to the provisions of the Investor Education and
Protection Fund Authority (Accounting, Audit,Transfer andRefund) Rules, 2016,
as amended and various circulars issued thereto from time to time, by the
Ministry of CorporateAffairs collectively referred to as the‘Rules’.

The Company has vide letter dated June 18, 2020 communicated individually to
the concerned shareholders whose shares are liable to be transferred to IEPF
Authority during the financial year 2020-21 for taking appropriate action. The
Company has uploaded full details of such shareholders and shares due for
transfer to IEPF Authority on its website at www.adorfon.com. Shareholders are
requested to refer to the web-link http://adorfon.com/unclaimeddividends.html
to verify the details of unclaimed dividends and the shares liable to be transferred
to IEPFAuthority.

The concerned shareholders holding shares in physical form and whose shares
are liable to be transferred to the IEPF suspense account, may note that the
Company would be issuing duplicate share certificate(s) in lieu of the original held
by them for the purpose of transfer of share to the IEPF suspense account as per
theRules and upon such issue, the original share certificate(s) which are registered
in their namewill stand automatically cancelled and be deemednonnegotiable.

Bengaluru For Ador Fontech Limited
June 18, 2020 Compliance Officer

Ador Fontech Limited
Regd. office: Belview 7 Haudin Road Bengaluru 560 042 Tel: (080) 25596045/73

Email: investorservice@adorfon.com; web: www.adorfon.com; CIN: L31909KA1974PLC020010



ANCHITA GHOSH

The Covid-led lockdown
drovemany small firms
tothebrink.AsIndiasta-

rtsreopeningitseconomygrad-
ually, the three biggest chal-
lenges they are facing are the
absenceofdemandandlabour,
andensuringasteadysupplyof
rawmaterial to keep their pro-
ductionlinesrolling.Manypeo-
ple, running MSMEs, fear that
the support offeredby the gov-
ernmentmightnot be enough,
whilemanyothersaretweaking
their business models — basi-
callytryingtodomorewithless.

Herewewill discuss the ex-
periences of threeMSMEs that
tookthechallengeheadonand
seem to be getting around the
crisisbyrepurposingtheirbusi-
ness, reskilling theavailable la-
bour or putting into force the
famed Indian jugaad.

Take Delhi-based Tulips, a
producerofcottonproductsand
swipes, which took a quick call
to reposition itself frombeing a
largely cosmetic product to be-
coming amedical consumable.
Itdidn’trequiremuchinvestme-
nt, just smart thinking, says the
company. “We felt there was a
hugedearthofcoronavirustest-
ingswabsinIndia,andtheywere
being imported at the time the
virus hit us,” says Rahul Jain, a
partnerinthemediumenterpri-

sewhosebusinessspans15coun-
tries. The firmhad the requisite
infrastructure, which had been
putinplaceoverthelasttwode-
cades, the technical expertise,
and the necessary R&D. It was
also making many machinery
parts in-house. “In sum, our in-
houseresearchanddevelopme-
nt team had to repurpose the
existinginfrastructureasperthe
WHOstandards,”addsJain.

The firm had to change the
back-end lines as it nowhad to
processpolyesterfibre,usedfor
making the testing swabs, ins-
teadof the regular cottonones.
Intermediates, also produced
in-house,wereprocessedonthe
cotton buds-making or swab-
binglines.Sinceeverythingwas
availablein-house,thefirmwas
able tokeepthecostof theshift
under control.

Thegoingwasn’tsmooththo-
ugh. The firstweek the firm tri-
edproducingtheswabswiththe
available viscose fibre, but the
IndianCouncilofMedicalRese-
arch(ICMR)rejectedit.“Theysa-
idwehavetoworkwithpolyester
orrayon,sowearrangedpolyes-
ter,butittookusfivedaystoma-
ke the changes,” says Jain. Did
the factoryworkers need a new
briefortraining?“It’slikeatennis
player,whoplaysonclay,has to
also play on a grass court,” says
Jain. In other words, not much
changewasneeded.

The firm received ICMR ap-
provaltomanufacturethetesting
swabsonMay5andstartedpro-
ductionthatnightitself.Indeed,
it was the first manufacturer to
develop the testing swabs in
IndiaandgetanICMRapproval
also. By June 6, it had already
supplied 10.4 million swabs
acrossIndia.Tulipsisamongthe
twocompaniesproducingthese
swabs in India at the moment
and it is the leadplayerproduc-
ing80percentof them.Theco-
mpany, which started as an ex-
porter before foraying into the
localmarketin2015,isalsolook-
ing toexport these test swabs to
other Asian, African and Latin
Americancountries.

LuckilyforTulips,labourwas
notanissueasitsmanufacturing
plant is located near the Delhi-
Ghaziabadborder and itswork-
forceofroughly400livednearby.
“Our core teamswere there.We
ensuredourworkersdidn’tleave
by takingmeasures such as ad-
vancepaymentofsalary.Wepaid
theMarchsalary,usuallypaidin
thefirstorsecondweekofApril,
onMarch27,”saysJain.

IfTulipssawanopportunity
in the domestic market, Delhi-
based QualeMagni (turnover
<~100crore),makeranddistrib-
utor of many international li-
quor brands in the country,
sensed an opportunity in far-
away France. When, at the

height of the Covid crisis, the
French government checked if
itcouldproducehandsanitisers,
itfoundnoreasontodither.Says
founderandmanagingdirector
SuryaPhadke,“Wealreadyman-
ufacture the raw material for
alcohol—ethanol—andwehad
enoughstockof that.Tobeable
to handle the order from the
French government, all wehad
to do is dilute it withwater and
mix it with perfume. A reagent
isalsoneededtogiveitagel-like
form, but we stuck to the basic
liquidformaswedidn’twantto
increase thecost.”

The plant engineers recon-
figured themachines tocater to
thenewdemand.Thecompany
says it sold the product to the
French government at cost. “It
helpedusindilutingsomeofour
inventory and the cash stuck in
it,” says Phadke who adds it di-
dn’twant to go the sameway in
thelocalmarketasitdidn’twant
to dilute the brand back home.

Not everyone was so lucky.
TakeMaharashtra-basedKVGa-
rments,whichwasoneof thefi-
rstfiveunitsthatwereabletore-
open inMay-end after the state
government gave these units a
go-ahead.Butthecompanywas
inforashock.Whileall thenec-
essarypermissionswereinplace
therewerenoworkers—only18
of the92whoworkedat its Bhi-
wandiunitinThanewereprepa-
red to turn up for work. Varan
Sehgal, director of the 26-year-
old company, says, “Only a few
textile andyarnproducershave
started production post lock-
down.Theordersarepouringin,
butwehave limitedworkforce.”

Todealwithit,KVGarmen-
ts, one of the handful of schiffli
fabricproducers inthecountry,
haveoffered itsworkers double
shifts with handsome pay. It is
also using the post-shift hours
for skill training, say on theuse
ofmoremodernmachines. Se-
hgal says earlier therewere two
shifts of 12 hours each. Now, as
per the new protocol, the shift
timing has been reduced to ei-
ght-nine hours. “We gave our
workerstheoptiontoworkover-
time for another eight hours.
The pay was 25 per cent more
than their regularwages.” “The
workers have been benefited
withthereskillingandextrapay,
whileweareable to servicepart
of the demand with that small
setof labourers till thetimeoth-
ers return towork,” saysSehgal.
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W ith the financial
impact of the crisis
hitting home,

brandsare treading the ‘begin-
again’ economy with wary
unease, armed with a set of
familiar value-enhancing tac-
tics to encourage consumer
spending. Automakers are
rolling out easy finance
schemes, snacks brands have
launched combo or value
packs, fashionbrandsare stay-
ing off their luxury labels and
several have announced ‘spe-
cial sales days’ to mark their
return, post lockdown.

The rush to announce the
nextbigsaleorofferreflectsthe
moodof theconsumer, several
reports and surveys indicate
that it is a long time before the
oldspendinghabitscomeback.
AccordingtoKantar’sCovid-19
barometer (fifthwave),aglobal
study tracking people’s atti-
tudes, behaviours and expec-
tations, nearly everyone is
experiencingincreasedanxiety
over money. 56 per cent of
households across the world
havenowexperienceda lossof
income due to Covid-19. In
India, the impact is evenmore
acute,with74percentofhouse-
holdshavingexperiencedaloss
of income.Globally, thesurvey
found that 53 per cent of con-
sumers arepayingmore atten-
tion to products on sale and
offeringdiscountsandpromo-
tions is now the third highest
expectationof brands.

Soumya Mohanty, chief
client officer, South Asia,
Insights Division, Kantar,
explained the transition that
brands must look at, in the

report, “Brands will need to
move from emotional succour
and social solidarity to funda-
mentalsofvalue, functionality,
innovativedeliveryandsimple
mental availability.”

It is this understanding of
the post-pandemic consumer
that is leading auto brands,
across price bands and
segments, to rely on flex-
ible finance schemes, for
instance. Starting from
the bottom of the
pyramid, theTVSmoped, to
luxury brands such as Benz
and BMW, all have a variation
of an instalment-discount
scheme. Maruti Suzuki has
tied up with HDFC Bank for
easypayment schemesand its
executive director (M&S),
Shashank Srivastava said,
“This would particularly help
customers in the entry level
segments.”

Hyundai has announced a
monthlyinstalmentsassurance
programme and Tarun Garg,
director, sales, marketing and
service said, “We understand
customeraspirationsofbuying
a vehicle, but they are worried
about uncertainties such as
employment loss. The EMI
Assurance Program will give
newHyundai owners working
in private organisations peace
of mind during these times.”
Some auto companies have
easy-finance schemes for spe-
cialcategoriesofcustomers.For
instance, Mahindra &
Mahindrahasaspecialscheme
fordoctors.KathrinFrauscher,
managing director and CEO,
BMW India Financial Services
said that the company had
worked out a special offer to
addresspossibleapprehensions
arising due to the economic

impactofcoronavirusandpro-
vide more space for liquidity
during anuncertain time.

Not just autobrands, every-
oneisplayingthediscount-val-
ue game. Even hand washing
soapsanddetergents,packaged
foods and snacks brands, fash-
ion labels— from large players
to start-ups, the focus every-
whereisonvaluepacksanddis-
counts.Bulkpacksandsachets
that allow for affordable indul-
gences have become popular;
GodrejConsumerProductshas
a handwash in powder format
under Godrej Protekt, which is
available for ~15 apackandcan
produce200mlof liquidhand-
wash. Myntra has announced
its big annual sale and several
snacksbrandsareofferingamix
of flavours and products in a
singlepack,sweeteningthedeal
withdiscounts.

According toa reportbyEY
(Covid-19 and emergence of a
newconsumerproducts land-
scape in India), “Re-evaluat-
ing the brand portfolio towin
back consumers would entail
re-adjusting pack sizes and
pricing to re-define value
proposition.” While the EY
report is about consumer
goods, a similar mindset is at
work across categories, even
for luxury labels. However,
expertswarn, oneneedsa sus-
tainable and time-bound
strategy for such schemes or
else brands could end up
devaluing their offering and
turn into commodities
stacked on a rack.

Sandeep Goyal, brand
strategist and founder Mogae
Mediasays thatautobrandsdo
not really have a choice any-
more. Already reeling under a
slowdown, the lockdown has
pushedthemtothebrink.But,
whathappenswhenallbrands
play thediscount-offersgame,
does itnotblur thedifferences?
Goyal said, “Itdoesbecomean
equaliser, but that doesn’t any
whichwayworrythecustomer.
Butbrandshavetowakeupthe
‘animal instincts’ of the con-
sumereconomy.Cuttingprices
or facilitating sales through
finance falls short of that cru-
cialwake-upandmomentum.”

Brands chant the
affordability mantra

BRAND WORLD

According to Kantar's
Covid-19 barometer,
nearly everyone is

experiencing
increased anxiety

over money

Thefamiliarplaybookofflexiblepaymentschemes,value
packsanddiscountedsalesdonsapost-pandemic
avatarasbrandschasethriftycustomers
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How three small business owners turned the Covid challenge
into an opportunity to reconfigure their products & processes

Staying in the game

Overnight, Tulips reconfigured itsproduction line fromchurningout cottonballs andpads for
cosmeticuse to swabs for coronavirus testing
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Sub.: Transfer of Equity Shares of the Company to Investor Education and
Protection Fund (IEPF)

In terms of Section 124(6) of the Companies Act, 2013 read with the Rules
thereunder, the Company is required to transfer shares corresponding to the
dividend for the Financial Year 2012-2013, in respect of which the shareholder
has not claimed dividend for a period of seven consecutive years from the said
financial year to IEPFAuthority.

Shareholders may further note that both the unclaimed dividend and
corresponding shares transferred to the IEPF Authority/suspense account
including all the benefits accruing on such shares, if any, can be claimed back
from the IEPFAuthority after following the procedure prescribed in the saidRules.

For any queries on the above matter, shareholders are requested to contact the
Company’s Registrar and Share Transfer Agents, M/s. Integrated Registry
Management Services Private Limited, Mr. Harish, Assistant Manager, No. 30,
Ramana Residency, 4th Cross, Sampige Road, Malleswaram, Bengaluru –
560003Tel:+91-80-23460815Email Id: irg@integratedindia.in or in the alternate
contact at sanathkumar@adorfon.com.

In case the Company does not receive any communication from the concerned
shareholders byAugust 14, 2020, theCompany shall with a view to adheringwith
the requirements of the Rules, transfer the unclaimed dividend/ shares to the
IEPF suspense account as per the procedure set out in the Rules.No claim shall
be made against the Company in respect of unclaimed dividend amount and
shares transferred to IEPFpursuant to the saidRules.

NOTICE FORTHE ATTENTION OF MEMBERS OFTHE COMPANY

This notice is published pursuant to the provisions of the Investor Education and
Protection Fund Authority (Accounting, Audit,Transfer andRefund) Rules, 2016,
as amended and various circulars issued thereto from time to time, by the
Ministry of CorporateAffairs collectively referred to as the‘Rules’.

The Company has vide letter dated June 18, 2020 communicated individually to
the concerned shareholders whose shares are liable to be transferred to IEPF
Authority during the financial year 2020-21 for taking appropriate action. The
Company has uploaded full details of such shareholders and shares due for
transfer to IEPF Authority on its website at www.adorfon.com. Shareholders are
requested to refer to the web-link http://adorfon.com/unclaimeddividends.html
to verify the details of unclaimed dividends and the shares liable to be transferred
to IEPFAuthority.

The concerned shareholders holding shares in physical form and whose shares
are liable to be transferred to the IEPF suspense account, may note that the
Company would be issuing duplicate share certificate(s) in lieu of the original held
by them for the purpose of transfer of share to the IEPF suspense account as per
theRules and upon such issue, the original share certificate(s) which are registered
in their namewill stand automatically cancelled and be deemednonnegotiable.

Bengaluru For Ador Fontech Limited
June 18, 2020 Compliance Officer

Ador Fontech Limited
Regd. office: Belview 7 Haudin Road Bengaluru 560 042 Tel: (080) 25596045/73

Email: investorservice@adorfon.com; web: www.adorfon.com; CIN: L31909KA1974PLC020010

CIN: L32209KA1988PLC009313.

# 485 / 8A & 8B, 14th Cross, 4th Phase,
Peenya Industrial Area, Bangalore-560058

Tel.: +91 80 28366291 Fax: +91 80 28362214
Email: support@adckcl.com Website: www.adckcl.com

This Notice is published pursuant to the provisions of Investor Education and
Protection Fund Authority (Accounting, Audit, Transfer and Refund) Rules,
2016 (“the Rules”) as amended.

In terms of the provisions of Section 124(6) of the Companies Act, 2013 read
with the said Rules, the Company is required to transfer such shares
corresponding to the dividend declared for the financial year 2012-13 in
respect to which the shareholder has not claimed dividend for seven
consecutive years from the said financial year to Investor Education and
Protection Fund (IEPF) on September 18, 2020. Complying with the
requirements set out in the said Rules, the Company has through its
Registrar and Share Transfer Agent, KFin Technologies Private Limited
(“KFintech”), communicated individually to the concerned shareholders
whose shares are liable to be transferred to IEPF for taking appropriate
action.

Details of shareholders whose shares are due for transfer to IEPF shall be
uploaded on the Company’s website at www.adckcl.com. Shareholders are
requested to refer to the section Investor Relations / unclaimed Dividend
Details/IEPF in the website to verify the details of uncashed dividends and
shares liable to be transferred to IEPF.

Shareholders holding shares in physical form and whose shares are liable to
be transferred to IEPF may note that the Company would be issuing
duplicate share certificates in lieu of the original held by them for transfer of
shares to IEPF as per the said Rules and upon such issue, the original share
certificates which are registered in their name will stand automatically
cancelled and become non-negotiable. The shareholders may further note
that the details uploaded by the Company on its website shall be deemed
adequate notice in respect of issue of duplicate share certificates by the
Company for transfer of physical shares to IEPF pursuant to the said Rules.
In case of shares held in Demat Form, the transfer would be affected by
issuance of necessary instruction to the depository to transfer the shares
directly to IEPF.

In case the Company / Kfintech does not receive any communication from
the concerned shareholders to claim the unpaid dividends by September 18,
2020, the Company shall with a view to comply with the requirements of the
said Rules, transfer the shares to IEPF as per the procedure stipulated in the
said Rules without any further notice to the shareholders. The shareholders
may note that once the unclaimed dividend amount and shares transferred
to the IEPF no claim shall lie against the Company in respect thereof
pursuant to the said Rules.

Shareholders may note that both the unclaimed dividend and corresponding
shares transferred to the IEPF including all benefits accruing on such
shares, if any, can be claimed back from the IEPF Authority by submitting an
application in Form IEPF-5 to them as prescribed under the Rules and the
same is available at IEPF website i.e. www.iepf.gov.in.

For further information / clarification / assistance on the above matter,
shareholders are requested to contact Mr. Sai Karthik Tikkisetti, Manager-
Corporate Registry, KFin Technologies Private Limited, Karvy Selenium
Tower B, Plot N0. 31 & 32, Financial District, Nanakramguda, Gachibowli,
Hyderabad-500032 at his email ID: karthik.tikkisetti@kfintech.com.

ADC India Communications Ltd.

Place : Bangalore
Date : June 17, 2020

For ADC India Communications Ltd
Sd/-

R.Ganesh
Company Secretary

NOTICE TO SHAREHOLDERS

Transfer of Equity Shares of the Company to
Investor Education and Protection Fund (IEPF)

PUBLIC NOTICE

Notice is hereby given that Share Certificate No.5, Dist. Nos.from
21 to 25 issued by Maneesha C.H.S., M.P. Road, Gavanpada,
Mulund East, Mumbai 400 081, in the name of MR.NARENDRA
WAMAN KARNIK in respect of Flat no. B/801 [Old Flat No.7]
Maneesha C.H.S., M.P. Rd, Gavanpada, Mulund E, Mumbai 81,
has been misplaced from my client MR. RAHUL B. PITALE at
Mulund East,on 15.02.2020 and N.C. to this regard has been lodged
with concerned police station.
My client have not mortgaged, pledged or in any manner dealt with
the said Share Certificate.
If the said share certificate is found to any person/s may kindly
return the same to the undersigned and/or if any person having any
claim, right, interest in respect of the said share certificate may
kindly submit their claim to the undersigned in writing alongwith
proof within a period of 14 days from the date of publishing of this
notice, any claim received after the stipulated time shall be treated
as null and void and my client shall not be legally bound for the
same.
Date : 18.06.2020 Sd/-

GEETA A. PATIL
Advocate High Court & Notary

Shripad Bldg Gr. Flr, Near Mulund Court,J.S.D. Rd,
Mulund W, Mumbai 40 080. M- 9773190121

PUBLIC NOTICE
My Client Smt. Neela

Rameshchandra Mehta is the owner
of Flat no. 605 on 6 th Flr, A/2 Wing
in Khajuria Nagar (A) Bldg C.H.S.
Ltd., at Khajuria Tank Road, Off S.
V. Road, Kandivali (West), M–67.
Further Articles of Agreement dtd
3/12/1978 executed between M/s.
Dipak Development Corporation, a
Partnership Firm as Builders and
Smt. Neela Rameshchandra Mehta as
a Tenant has been misplaced/lost/
not traceable. All persons having any
claim, charge of whatsoever nature
with respect to the same may lodge
their claim, objection of whatsoever
nature along with requisite proof of
documents in my Office at D/8, Shri
Krupa, Carter Road No. 5, Borivali
(E), Mumbai –66., within 15 days
of publication of this Notice, failing
which it will be deemed that there is
no such claim, right, interest.

Dated this 18/6/2020.

ADVOCATE URMIL JADAV
B. Com, L.L.B., Mumbai


